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ADA Business Re-
sources endorses
HealthFirst’'s Amalgam
Recovery Program
ADA Business Resources
has chosen HealthFirst
(booth 2213) as its endorsed
amalgam recovery service
provider for ADA members.
ADA members will have
the exclusive benefit of sig-
nificant savings, a lifetime
warranty on Rebec Environ-
mental amalgam separators
and an indemnification for
wastewater pollution fines.
“We completed a rigorous
evaluation of the leading
providers in this space and
due to the nature of the
services involved additional
due diligence steps were
taken to ensure the program
meets the ADA Business
Resources’ high standards
for endorsed provider selec-
tion,” said Deborah Doherty,
managing vice president of
ADA Business Resources, in
a press release. “The solu-
tion provided by HealthFirst
stood above the rest.”
HealthFirst CEO Ken
Rosenblood and Tim Reber,
president of Rebec Envi-
ronmental, said they were
thrilled and honored with

See HEALTHFIRST, Page 13

¢ Hungry? Visit Bistro
ADA, open from 11 a.m.-
2:30 p.m. today. to satisfy
your cravings.

¢ Don't forget to set your
clocks back. Daylight
saving time ends at 2
a.m. Sunday.

e Visit the Health and
Fitness Center, hall G,
booth 4019, at noon for a
lunch and learn.

e Stop by the Dental Office
Design Center to learn
about practice construc-
tion and technology.

Campaign statements

Maxine Feinberg, D.D.S.

President-elect candidate

cep the dentist in

dentistry.  That

is our heritage
and our future. It is our
challenge and our op-
portunity. At the Ameri-
can Dental Association,
it must be our first pri-
ority.

The ADA has seen its
share of challenges and
opportunities, but today we face unprecedented
uncertainty. How will the Affordable Care Act
ultimately impact our profession? How will we
ensure that dental students can graduate without
insurmountable debt? How can we help people
from all walks of life go to dental school? How
will we continue to increase our membership to
ensure that the ADA remains the voice of den-
tistry?

To address these questions, we need a leader
who truly understands the issues and has the
expertise and the experience to hit the ground

See DR. FEINBERG, Page 6

A.J. Smith, D.D.S.

President-elect candidate

t is a privilege to be
a dentist and to be
part of a profession
that has long advocated
for prevention, science
and high ethical stan-
dards. My roots run
deep in the House of
Delegates, and I’ve en-
joyed being an integral
part of developing poli-
cies that build and strengthen the dental profes-
sion and promote the health and well being of
our patients. It was an honor to represent you as
your ADA vice president with a voice and a vote
on the ADA Board of Trustees. The ADA is the
voice of dentistry and the respected authority on
oral health. For the profession to remain strong
and viable, the ADA must exert its leadership and
use its voice, while collaborating effectively with
other dental organizations, the public and gov-
ernment.
We have the programs, resources and people

See DR. SMITH, Page 6

Charles R. Weber, D.NM.D.

President-elect candidate

entistry is a pro-

fession  worth

fighting for! I
ask for your support
to lead our Association
during these challeng-
ing times.

Standing up for den-
tistry: Our profession is
facing a perfect storm as
the erosion of the den-
tal team model, high student debt and the un-
certainties concerning the implementation of the
Affordable Care Act are set to collide. In addition,
the ADA, our bulwark against the storm, is expe-
riencing a decreasing market share, which could
ultimately impact on our ability to withstand the
storm. I believe we can be effective with a mem-
bership that reflects the demographics of the pro-
fession today. Many more dentists, particularly
new dentists, are joining large corporate practices.
The ADA can provide meaningful programs for
this growing segment of our profession and still

See DR. WEBER, Page 6

Trustees
elected

The 2013 House of Delegates
on Friday declared these trust-
ees elected: Drs. Andrew J.
Kwasny, 3rd District; Jeftfrey M.

INSIDE

Cole, 4th District; Alvin Ste-
vens, 5th District; and Gary E.
Jeffers, 9th District.

Balloting for president-elect
and second vice president is
scheduled for Monday. Plat-
form statements submitted this
summer by the candidates for
president-elect begin on Page
1 and those for second vice

Honored: Dr. Robert Faiella (left) Friday presents the 2013 Distin-
guished Service Award to Dr. Robert Ferris. For coverage of Dr. Faiella’s
address to the House, see story, Page 4

See TRUSTEES, Paye 14

ADA2014: Just announced, President George W.
Bush is scheduled to address the ADA 2014 Ameri-
ca’s Dental Meeting in San Antonio, Texas.




Faster, Easier
and Better

Layered or Bulk placement!

Three reasons why you need
to make the switch today...

e Faster Cure for all increments up to 4mm in just 10 seconds!”
e Easier Placement due to non-sticky, sculptable consistency and extended working time.
» Better Performance due to lower shrinkage stress at 4mm than the leading composite at 2mm!

Come see us
at Booth 2739 for your
FREE SAMPLE!"

Tetric EvoCerame Bulk Fill

Nano-Hybrid Composite with Ivocerin™

® [
a
100% CUSTOMER SATISFACTION u l vo C a l u
; M .
GUARANTEED | mu. ivoclarvivadent.com .
Call us toll free at 1-800-533-6825 in the U.S., 1-800-263-8182 in Canada.
© 2013 Ivoclar Vivadent, Inc. Ivocerin is a trademark of Ivoclar Vivadent. Ivoclar Vivadent, ®

Ivocerin and Tetric EvoCeram are trademarks of Ivoclar Vivadent, Inc.

* Using light intensity of = 1,000 mW/cm? . o o . .
passion vision innovation

** Dentist only. While supplies last.




PBHS offers

free branding,
online marketing
consultations

A practice’s brand establishes recognition
with patients, communicating a mission, phi-
losophy and professional approach.

To help ensure your practice’s brand is
consistent on your website, social media and
advertising, PBHS has several staff members
at the World Marketplace Exhibition (booth
2207) to offer complimentary analyses of
your practice’s branding and online presence.

“Basic information like a well designed
logo, set color scheme, practice name, ad-
dress, and phone numbers, not only helps op-
timize your content for the search engines,
but it also provides consistency for the people
reviewing any of your marketing collateral,
and website, constantly reminding them who

““="PBHS

you are and what your practice represents,”
said Jay Levine, president of PBHS, the ADA
Business Resources-endorsed website design
and practice marketing firm.

The more personal you are with your
branding, the more approachable you are to
patients, Mr. Levine added.

Mr. Levine will conduct two free seminars
in the ADA Welcome Center in the Exhibit
hall. He will speak on the topic of “Managing
your Online Reputation” on Saturday from

AD/
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Published daily Oct. 30 through Nov. 2
during the 154th Annual Session of the
American Dental Association in New Or-
leans.

The ADA News Convention Daily office
is located in Room 256, Ernest N. Morial
Convention Center, 900 Convention Cen-
ter Blvd.; phone 1-504-670-6770; fax 1-504-
670-6775; or e-mail adanews@ada.org.

ADVERTISING Policy: All advertising appearing in
this publication must comply with official published
advertising standards of the American Dental
Association. The publication of an advertisement is
not to be construed as an endorsement or approval
by the American Dental Association or any of its
subsidiaries, councils, commissions or agencies

of the product or service being offered in the
advertisement unless the advertisement specifi-
cally includes an authorized statement that such
approval or endorsement has been granted. A copy
of the advertising standards of the American Dental
Association is available upon request.

noon-1 p.m.

ADA members receive a $500 discount on
website design packages from PBHS. m
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Your Imaging Future Starts Today

Continuing Innovation | Dependable Performance | Comprehensive Solutions

“7?:%‘(7’”
TECHNOLOGY AWARD
2013

Continuing Innovation

Intuitive user interface with
™

stores the most
frequently used settings for

SmartLogic

optimized workflow. The new
SRT™ reduces artifacts from
metal and radio-opaque objects
to provide clean, crisp images.

ADA
BOOTH
#1139

ASK US
about our ADA

Dependable Performance

™

EasyPosition™ system allows for
reproducible patient positioning

and consistent imaging results.

Comprehensive Solutions

All-in-one solution delivering integrated
3D restoration and implant planning
software with surgical guide capability.

Annual Meeting

SPECIALS

GXDP-700" Digital Pan. Ceph. 3D.

Schedule a DEMO today!
Call 1-888-339-4750

or visit www.gendex.com

(GENDEX

Always by your side
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ADA President Faiella addresses 2013 House of Delegates
Says core values, strategic thinking keys to Association success

BY JAMES BERRY

The ADA and the dental profession it rep-
resents face present and future challenges
and opportunities that require a strategic,
visionary approach to problem solving, ADA
President Robert A. Faiella told the House of
Delegates Friday.

“The stewardship of our profession is based
entirely upon our commitment, as leaders at
this point in time, to identifying challenges
and embracing opportunities” through a
strategy centered on the ADA’s core values.

Shortly after taking office, Dr. Faiella ap-
pointed a Strategic Planning Steering Com-

mittee—which included House members—to
oversee development of a new strategic plan
to take effect in 2015.

“Although their work began immediately
on development of an environmental scan,”
he noted, “my concern was that our work at
the Board was immersed primarily in manage-
ment and review activities, leaving little time
for true strategic discussion.”

So he called on the ADA Health Policy Re-
sources Center to create a data-based reason
to reassess the strategic and visionary role of
the Board of Trustees that would allow the
Board to “look over the horizon to identify

and engage opportunities to plan for solu-
tions tomorrow.”

The resulting presentation, “Dentistry at
the Crossroads,” encouraged the Board to
“think freely and create change in how we be-
gin to focus on the emerging forces facing the
profession in the coming years.”

Issues that require strategic attention in
dentistry are numerous and difficult. Most
pressing among them, said the ADA presi-
dent, is the challenge to remain “relevant by
providing value to our members at all stages
of their careers.”

Later, he noted that, “with challenges come

<\

In just 10 minutes, you can get an annual retirement check-up for your
practice at booth #2311. No time? Schedule a post-convention annual

retirement check-up at our booth or by going to www.axa-ada.mobi/m

Why an annual check-up? Your needs evolve, your practice grows, the investment world
changes - nothing stands still. An annual check-up is a great habit to get into. Even if
you're not in the ADA Members Retirement Program now, AXA
Equitable can help you consider how best to address your
retirement goals. And there’s no charge for a retirement
planning check-up consultation.

Why AXA Equitable?

[l
e

e

You can also call 800-523-1125, option 2, and ask for extension 7525 for
a free consultation with one of our Retirement Program Specialists.

The ADA Members Retirement Program (contract form #5108) is funded by a group variable annuity contract issued
and distributed by AXA Equitable Life Insurance Company, NY, NY. AXA Equitable does not provide tax or legal advice

and is not affiliated with the ADA.
GE-88342 (9/13) (Exp. 9/15)

ADA. American Dental Association®

Members Retirement Program

The ADA Members Retirement
Program is the only retirement program endorsed by the
ADA for its members. This program has provided
thousands of ADA professionals with growth opportunities
for their retirement assets as they grow their practices.

Have you done
it yet this year?

Make Booth #2311
your first stop at the
ADA Annual Session.

Scan or go to www.axa-ada.mobi/m to
enter our daily drawing and/or schedule
your annual retirement check-up

M AXA EQUITABLE

G31967

redefining / standards®

tremendous opportunities.” The ADA and
the dental profession will meet those chal-
lenges,” he said, “if we are cognizant of the
conventional wisdom, plan actively and stra-
tegically, and have the courage to think dif-
ferently.”

Dr. Faiella took a moment in his address to
hail the revitalization of the ADA Founda-
tion under the leadership of its president, Dr.
Dave Whiston, and executive director, Gene
Wurth. He also cited the contributions of a
past Foundation president, Dr. Tony Volpe,
noting that the ADA’s research facility in
Maryland has been renamed the Volpe Re-
search Center.

“His dedication and vital contributions to
enhancing the public’s oral health, to clinical
research globally and to the future of dentist-
ry cannot be overstated,” the ADA president
said of Dr. Volpe.

Dr. Faiella then outlined what he described
as dentistry’s three “greatest immediate”
challenges:

The power of membership

The ADA’s membership market share has
fallen in recent years, while the actual number
of members has risen by some 7,000 dentists
in the last decade. But that increase has not
kept pace with market growth.

To curb this decline, he said, ADA member-
ship growth must meet or exceed the overall
rate of market growth.

“We have challenges attracting ethnically
and racially diverse dentists, women den-
tists and non-U.S. trained dentists,” he said.
“We are also experiencing challenges when it
comes to retaining the membership of mid-
career general dentists.”

The president called for a stronger align-
ment of services within the tripartite, allow-
ing each level of organized dentistry to do
what it does best, eliminating duplication of
effort.

Impact of the ACA

For dentistry, the Affordable Care Act
(Obamacare) is “more important for what it
does not do” than for what it does.

“While the ACA expands dental benefits for
children in both Medicaid and health benefit
exchanges,” said Dr. Faiella, “the impact for
adults is less favorable due to the erosion of
adult Medicaid benefits in recent years, and
the lack of mandated coverage for adults
within the exchanges.”

The ADA and its state constituents seek im-
proved dental care utilization, optimizing the
marketplace through Medicaid reforms and
exchange plan design.

“Our expectations for the ACA marketplace
on dentistry may ultimately be tempered by
plan design, network engagement and forces
outside the ACA,” said the president.

Action for Dental Health

Launched this year, “Action for Dental
Health: Dentists Making a Difference” is a
nationwide ADA campaign aimed at dramati-
cally reducing the numbers of adults and chil-
dren with untreated dental disease.

Dr. Faiella noted that the campaign is de-
signed to address the dental care crisis in
three distinct areas by:

e providing care now to people suffering
with untreated dental discase;

e strengthening and expanding the pub-
lic/private safety net to provide more care to
more Americans;

e bringing dental health education and dis-
ease prevention into communities.

“I am pleased that so many states have rallied
around this campaign, and I am encouraged
by all of your ongoing efforts,” the president
told the delegates.

See DR. FAIELLA, Page 13



A conversation with the president-elect

Dr. Norman to lead ADA

hether it’s student debt, dental re-

imbursement, access to care, gov-

ernment regulation or building
membership, the incoming president of the
American Dental Association always faces a full
plate of issues.

Dr. Charles H. Norman III, who will be in-
stalled as the 150th president of the American
Dental Association Tuesday before the House
of Delegates, is well versed in the issues facing
the profession. The Greensboro, N.C., general
practitioner has worked his way through every
level of volunteer leadership in organized den-
tistry, believing that being involved was and is
the way to make a difference.

“Early on in my career, I realized that to be
successful, you have to invest in more than
just going to the office and working from 8
to 5,” he says in recalling what motivated him
to reach out beyond his practice. “I felt there
was much more to a career in dentistry than
the traditional clinical practice. Whether you
might be interested in teaching, volunteering
in your community or taking a leadership role
in organized dentistry, you must avail yourself
of the opportunities and resources that will
help you succeed. For me, organized dentistry
provided the avenue to pursue my interest in
giving back to my profession.”

His life lessons started in Cary, N.C., when it
was a small town of about 1,200 people. Lo-
cated between Raleigh and the Research Tri-
angle, it now numbers 135,000, but Dr. Nor-
man recalls the small town days of his youth.

“There were only two dentists. They were
leaders in our community and well respected.

“My dentist, Dr. Hubert Hatcher, encour-
aged me to consider a career in dentistry due
to my interest in science. I was intrigued by the
clinical skills required, as well as the opportu-
nity to help people. When I was in high school,
people would ask me what I wanted to do in
life, and I said, be a dentist.”

Dr. Norman attended the University of
North Carolina, Chapel Hill, where he en-
rolled in a predental program that fast-tracked
into dental school. During his senior year of
school, a part-time instructor, Dr. James Os-
borne, asked Dr. Norman to join him in start-
ing a practice in Greensboro, N.C. They began
their dental practice together in 1977, and by
1989 they had outgrown their initial office and
decided to build a new facility. Due to the lo-
gistics of managing their large staff, they de-
signed the space for two separate offices with
a communicating door so they could maintain
their close working relationship.

Early on in the life of the practice, they found
the local dentists welcoming and often re-
ceived referrals. More importantly, said Dr.
Norman, “we were treated like colleagues and
our neighboring dentists served as mentors
and offered support and advice on running a
private practice. All the local dentists belonged
to the local society and we were encouraged to
become involved as well. The help we received
didn’t surprise me because I had seen it in my
own community growing up, where the only
two dentists in town had offices right next to
each other and were on call for each other.”
That kind of collegiality was the strength of
organized dentistry then and it continues to
be a strength today.

His first experience in dental leadership was
chairing his local society regional educational
seminar. He had to secure meeting space and
speakers as well as take care of other planning
details.

From there, he assumed more and more re-
sponsibility at different levels in the local and
state dental organizations.

“The profession has been great to me and my

tamily. I was so proud when my son [Matt]
chose dentistry as his career, and I am fortu-
nate that we can practice together.”

Dr. Norman is past ADA 16th District
trustee (representing North Carolina, South
Carolina and Virginia), and past president of
the North Carolina Dental Society. He served
on the boards of the ADA Foundation and the
North Carolina Dental Health Fund.

He is a past chair of the ADA Council on
Dental Practice, served as an ADA delegate
from 1994-2008, and was on the boards of
directors of the Dental Foundation of North

al

2013-14 leader: Dr. Charles H. Norman Il will be
installed as the 150th ADA president Tuesday.
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Carolina, the UNC School of Dentistry and
the North Carolina Services for Dentistry. He
is a member of the Academy of General Den-
tistry, and he is also a fellow of the Interna-
tional College of Dentists, the Pierre Fauchard
Academy and the American College of Den-
tists. He is a past member of the N.C. State
Healthcare Commission and a past volunteer
coordinator for Missions of Mercy free dental
clinics in the state.

Besides his son Matt (wife, Chandler), who is
in practice with him, he and his wife, Sharon,
have a daughter, Emily, who is married (Brian
Richards) and the mother of the Normans’
only grandchild, Claire.

With his son in the practice, devoting himself
to ADA business has been an easy transition
for the president-elect. m

Editor’s note: This is an excerpt from a two-
part interview published in the Oct. 7 and Oct.
21 ADA News and posted on ADA.ory.
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Certified precision guaranteed through
a laboratory near you

INCLUSIVE®

Custom Abutments and Bars

i it

® Custom Abutments are available in titanium or zirconia and are compatible with up to 11 of the most
popular implant systems. Inclusive implant bars and frameworks are precision milled from high-grade titanium alloy.
Contact a Certified Inclusive Laboratory below or visit www.inclusivedental.com for more details.

CERTIFIED LABORATORY CITY STATE PHONE CERTIFIED LABORATORY CITY STATE PHONE

Burdette Dental Lab INC. ......covvceevevesccccsrssccrrrns Birmingham................. AL....800-624-5301  Ragle Dental Laboratory, Inc. Champaign IL.....800-742-3629
Mobile Dental Design, Inc. Mobile AL....251-634-2445  \iitality Dental Arts........ Arlington Heights......... IL....800-399-0705
Oral Arts Dental Laboratories, InC. .............c...... Huntsville ..........ccocc.... AL....800-354-2075  Eurodent Dental Lab .... Overland Park ............. KS....800-298-9589
Parkway Dental Lab Opelika AL....800-239-3512  Arcari Dental Laboratory Wakefield MA....781-213-3434
Dentek Dental Laboratory, INC................cuwwwweees Scottsdale..........c..c.... AZ....877-433-6835  PDL, Inc. Kingston MA...800-924-6025
Kofa Dental Laboratory Yuma AZ....928-783-1141  Apex Dental Milling Ann Arbor MI....866-755-4236
Lakeview Dental Ceramics.... ... Lake Havasu City ........ AZ...866-499-3388  Artistic Dental Lab Allen Park MI.... 800-437-3261
New West Dental Ceramic: . Lake Havasu City ........ 800-321-1614  Trachsel Dental Studio Rochester MN... 800-831-2362
A &M Dental Laboratories..... oSantaAna.eee CA....800-487-8051  Las Vegas Digital Dental Solutions Las Viegas NV.... 800-936-1848
BDL Prosthetics Irvine CA....800-411-9723  Elegant Dental Laboratories Brooklyn NY.....877-335-5221
Bigler Dental Ceramics, Inc. Tustin CA....714-832-9251  Smiledent Dental Studio Mt. Kisco NY.....914-276-0218
Coast Dental Lab Stanton CA....714-670-9048  Northwest Ceramics Inc. Columbus OH....614-451-9597

Creative Porcelain Oakland CA....800-470-4085  ROE Dental LADOTAIONY.....vrererererererrsre Garfield Heights ......... 0H....800-228-6663
Dental Masters Laboratory ...................weeeeeees Santa Rosa ... CA....800-368-8482 Applegate Dental Ceramics Medford OR.....541-772-7729
Excel Maxillofacial Prosthetic Laboratory .......... Simi Valley.....oovvvves CA....805-526-5346  (Ceramicraft Dental Lab Bend OR....541-318-7808
Glidewell Laboratories....... . Newport Beach ..800-854-7256  Alnensi Laboratories Irwin PA...800-734-3064
Great White Dental Lab..... - Santa Maria . 800-441-3522 ey Dental Laboratory Reading PA.... 800-541-5642
High Precision Dental Laboratory. Torrance CA....877-523-4241  jnnoativg Dental AMS ... North Huntingdon.......PA....866-305-5434
== Iverson Dental Laboratories....... e RIVEISICE ... +800-334-2057  sparer pental Laboratory Rock Hill oo SCo 800-845-1116
Kera-Dent Ceramic Studio Inc.... ... Laguna Hills - 949-859-6207  gpoqinred Dental Laboratory ANAerSONm SCo 864-261-3861
NEO Miling Center Cerrtos +++62-404-8048  6ryeta) pental Ceramics RICRATASON. .. X 972-680-1660
= Nichols Dental .Lab ............................................. Glenda!e e .800-936-8552  ponia) Dynamics Laboratory Inc. Arlington . 800-640-8112 |
=, Noel LabOratories, INC..........evwvevsevsevseree San Luis 0bispo ........ CA....800-575-4442 Natural Arts Dental Laboratory San Antonio ....800-322-6235

|

| Precision Ceramics Den'tal Laboratory Montc!air CA....800-223-6322 Oral Designs Dental Laboratory, Inc. .. San Antonio ................TX....800-292-5516
e m?rs"’eDDe';tT'LCi’amt'“ ----------------------------- E!:’e’s'de ------------------ gz ggg?ﬂgggg PCB Dental Lab RICRRIdSON. ... TX... 972-671-3894
= EI'It 'a[’)“st T'l\at aboratory W'{°¥ X - 302'994'1466 Broadway Dental Lab Taylorsville ....801-955-4878
_ e Dental ATS........ e WIINGION e D ool Tr6asUre DENtal StUI0 ... Salt Lake City ...........UT....800-358-6444
|— Biotech Dental Prosthetics.... ... Palm Beach Gardens....FL ....800-564-0556 .
— ) _— Art Dental Lab Chantilly VA.... 888-645-7541
== Carlos Ceramics Dental Lab Miami FL....305-940-4040 )
— o NexTek Dental Studios Manassas VA....800-678-7354
Hennessy Dental Laboratory ... Riviera Beach.............. FL....800-694-6862 ) )
[ — . Nu Technologies Full Service Dental Laboratory . Powhatan.................... VA....804-379-9939
Knight Dental Group v 01DSMA e FL....800-359-2043 . ) ) =
. " The Point Dental Studio, LLC West Point VA....804-337-5477
William Scott Dental Studi . Palm Beach Gardens...FL .....561-775-7720 Ziemek Aesthetic Dental Lab Olvimoia WA 866-043-6357
Colonial Dental Studio e DAVENDOTE IA..... 800-397-1311 ymp
Artistic Dental StUio .............cccvvvvvrrrrrnrerrrrrsens Bolingbrook................. IL....630-679-8686 INTERNATIONAL LABS SERVICING THE U.S.
Oral Image Dental Studio, Inc Chicago IL.....877-235-9740  Smith-Sterling Dental Laboratories .................... Cartago ......... Costa Rica ....800-479-5203
Prosthotech Sugar Grove ..... IL....630-466-8333  Smile Designs Guelph ON, Canada ...519-836-1100

*Additional shipping charges and applicable taxes may apply.
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Maxine Feinberg, D.D.S.

Continued from Page 1

running. My background is diverse and deep,
ranging from regulatory experience as a state
board member and president, to having been
the first elected chair of ADA’s Audit Com-
mittee, chosen by my peers in acknowledge-
ment of my financial expertise.

As the New Jersey Dental Association trea-
surer, the state’s financial system was restruc-
tured to ensure sound management of our
resources, transparency in operations and re-
plenishment of reserves with nondues income.

As current chair of the ADA’s Student
Debt Taskforce, my familiarity with the com-
plexity of the issues facing our students will
be evident in the comprehensive report of
the taskforce’s finding and recommendations
to the 2013 House of Delegates. There are
many economic factors affecting the practice
of dentistry: decreasing demand for services,
declining reimbursement rates and the in-
crease in corporate dentistry. Additionally,
we are faced with issues of access to care and
under-utilization of services.

From my early childhood when I suffered

A.J. Smith, D.D.S.

Continued from Page 1

necessary to meet critical challenges, but in-
novation and fresh ideas from our dedicated
volunteers and staff are still essential to our
success. It has been enlightening to visit with
so many of you in your home states and dis-
tricts and by telephone the past few months.
Thank you for sharing your thoughts, con-
cerns and successes. I am impressed by your
hard work and your proactive and thoughtful
responses to our challenges. For most issues,
the rubber meets the road at the local level,
so we need teamwork, cooperation, and col-
laboration at all levels of the tripartite to cre-
ate a synergistic win-win relationship for all. I
have great confidence that working together,
we can meet our concerns head-on to achieve
our strategic goals.

Our primary focus must be on issues that
matter most to our members. Our members
are the life-blood of the ADA, and we must
provide true value and relevance to them.
Third-party intrusion into the doctor-patient
relationship and into our business practices
remains the number one concern for mem-
bers in private practice. We must ensure that

Charles R. Weber, D.M.D.

Continued from Page 1

continue to provide valuable programs for
those in traditional practice settings. I am com-
mitted to expanding our diversity and inclu-
sion programs to be sure that we receive input
and serve every segment of our profession.

Caring for communities: Everyone de-
serves a dentist. A dentist is the only qualified
person to lead the team that provides qual-
ity oral health for those we serve. A dental
degree signifies the comprehensive training
needed to diagnose and treat dental disease.
Access to dental care is one of our profes-
sion’s greatest responsibilities.

We must use technology and knowledge-
based systems to develop more efficient ways
of delivering care. If T am president, the ADA
will continue to respond quickly and vigorous-
ly to misinformation presented by those who
would seek to erode the dental team model.

The evidence is clear—no other model pro-
vides oral health care better than the current
model with the dentist as the head of the den-
tal team.

Taking the lead: The ADA has become the

from baby-bottle syndrome to the current
privilege of seeking your support for the office
of president-elect of the ADA, my journey in
dentistry has been like many of yours: one of
listening and learning with the persistence to
create opportunities to get things done. Over
the years, it has been a great joy for me to work
with members of organized dentistry at the lo-
cal, state, national and international levels.

Dentists are health care providers, small
business owners, and community leaders.
Without the ADA to provide a beacon of
ethics and professionalism, it would be left
to others to define who we are and what we
do. Caring for our patients is a part of our
esteemed profession and is the one reason we
went to dental school. Our responsibility to
ensure this opportunity to future generations
is the fire which lights that beacon.Our pro-
fession and organization have a proud tradi-
tion of resilience in troubled times. Let us not
now, not ever, allow our resolve to waver. Let
us honor our heritage and build our future.
Let us overcome our challenges and maxi-
mize our opportunities. Let us together keep
the dentist in dentistry.

Thank you for the serious consideration
you have given my candidacy. I ask for your
support and your vote. m

the dentist remains the head of the team and
the only one allowed to diagnose dental con-
ditions and perform surgical or irreversible
procedures. We must work to find and im-
plement viable solutions to the complex stu-
dent debt issue. Our members need business
management resources to be more successful
in their practices, and we must vigorously
promote cthics especially when questionable
practices are encouraged and incentivized by
unscrupulous employers.

Advocacy remains a top priority. We face
many uncertainties with the implementa-
tion of the Affordable Care Act. It is criti-
cal that we work proactively to shape good
dental policies and that we react with pas-
sion against policies that are bad for dentistry
and the public. To accomplish our goals, we
must draw upon lessons learned in the past
and develop new ideas and solutions, working
together to build a great future for dentistry
and the ADA.

We need strong leadership to energize and
empower dedicated volunteers and com-
petent staff, and to effectively represent the
ADA to the public, key stakeholders, and
government. I pledge that I will work tire-
lessly for you as your president. I ask for your
support and your vote. Thank you. m

leader in shaping access polices and forming
coalitions with other stakeholders in the ad-
vancement of oral health of all citizens, and I
pledge to our members that we will continue
this position of leadership.

Our Association will respond vigorously to
the challenges that impact our professional
lives. As president, one of my first priorities
will be to find creative ways to help students
and new graduates manage their debts; ad-
vocate in Washington, D.C., for low interest
student loans and the expansion of loan for-
giveness programs.

The ADA must continue to fight for fund-
ing for dental education, dental residencies
and graduate programs. It will be one of my
goals that the new program that we started,
the Center for Professional Success, will pro-
vide needed resources and training to help
dentists at any stage of their careers to be more
efficient and, hence, more successful. Efficient
delivery of oral health care will become even
more important as the effects of implementa-
tion of many of the provisions of the Afford-
able Care Act begin to be felt.

I am ready and eager to lead the fight for
our profession, and I’'m asking for your vote.
Together we can make the ADA even better
than it is today. m

Current residence: Westfield, N. J.
Dental school attended: New York Uni-
versity

Year received dental degree: 1980
Postgraduate education/specialty: An-
esthesiology and Periodontics

Years of ADA membership: 32

Other professional memberships:

e American College of Dentists

e International College of Dentists

e Dierre Fauchard Academy

e American Academy of Periodontology

e Academy of General Dentistry
Volunteer posts/elective offices held in
organized dentistry:

e President, New Jersey Dental Associa-
tion

e President, New Jersey State Board of
Dentistry

e Chair, ADA Audit Committee & Task
Force on Student Debt

e Chair, ADA Council on Members In-
surance & Retirement Plans

® Delegate, FDI World Dental Federation
What are the three most critical issues

Current residence: Salt Lake City
Dental school attended: University of the
Pacific

Year received dental degree: 1974
Years of ADA membership: 39

Other professional memberships:

e International College of Dentists

e American College of Dentists

e Academy of Dentistry International

e Dierre Fauchard Academy

e Pankey Institute

Volunteer posts/elective offices held in
organized dentistry:

e ADA vice president, 2009-11

e Chair, ADA Council on Dental Prac-
tice, 1998

e ADA delegate/alternate 1990-2013

e President, Utah Dental Association
1993

e ADA Success program speaker 1998-
2009

What are the three most critical issues
facing dentistry today?

e Membership: Our numbers are declin-
ing. We must make member relevance and

Current residence: West Chester, Pa.
Dental school attended: University of
Pennsylvania School of Dental Medicine
Year received dental degree: 1969
Years of ADA membership: 47

Other professional memberships:

e Academy of General Dentistry

e American College of Dentists

e International College of Dentists

e DPierre Fauchard Academy

Volunteer posts/elective offices held in
organized dentistry:

e ADA Third District trustee

* ADA Committee on Diversity, chair

* ADA Council on Dental Practice

¢ Council on ADA Sessions

e Pennsylvania Dental Association, presi-
dent

What are the three most critical issues
facing dentistry today?

1. High student debt. We must continue
to pursue creative legislative initiatives to
address this concern so that new practitio-
ners’ career choices will not be limited by
the amount that they owe.

facing dentistry today?

1. An uncertain economic future. Many
dentists have flat or decreasing incomes
due to declining patient numbers; student
debt is increasingly unmanageable; and
practice model changes may not prove vi-
able long term in the marketplace.

2. A volatile regulatory environment lead-
ing to further intrusions into the practice
of dentistry. We must understand the Af-
fordable Care Act and provisions such as
the workforce pilot studies.

3. Evolving dental education. Innovations
to dental education models may not stand
the test of time, and new dental schools
should not be accredited without a proven
needs assessment.

What are your three main goals if
elected?

1. Keeping the dentist in dentistry. The
dentist must remain the head of the den-
tal team in all practice models to maintain
ADA’s legacy of ethical dentistry.
2.Increasing ADA membership. This
is not optional. As the voice of our

See DR. FEINBERG, Page 7

value our top priorities.

e Health care reform: There are many
troubling issues and unanswered ques-
tions. We need to be engaged to proac-
tively shape our future.

e Third-party intrusion into the doctor-pa-
tient relationship: Third parties, including
insurance companies, service corporations,
DSOs and government are seeking to influ-
ence and control our practices. We cannot
allow this to happen.

What are your three main goals if
elected?

e The ADA must be a member-focused
organization addressing the issues that
touch most of our members in a tangible
way each day. We must grow our mem-
bership for the ADA to remain the voice
of dentistry. The dentist must remain the
head of the team, making treatment deci-
sions and supervising other team mem-
bers.

e Prevent and minimize government and
third-party intrusion into the doctor-pa-
tient relationship and the business of our

See DR. SMITH, Page 7

2. Erosion of the dental team. Well-mean-
ing policymakers and stakeholders contin-
ue to drive a wedge between the doctor/
patient/auxiliary team members in a mis-
guided attempt to solve the access to care
issue.

3.Lack of perceived value in ADA mem-
bership. Practitioners, old and new alike
are facing increasing ethical, financial and
personal pressures as the models and tech-
nology for delivering dental care rapidly
evolve. We must be ready to provide new
member services to enhance the return on
the investment in membership.

What are your three main goals if
elected?

1.To position the ADA to be the pri-
mary source of information for all prac-
titioners through enhanced technology,
such as the ADA Center for Professional
Success.

2.Continue to advocate forcefully and
respond vigorously to “junk” science
claims and misguided public policy.
3.To look for creative and innovative

See DR. WEBER, Page 7
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profession, ADA programs must be rel-
cvant to all dentists in all practice models.
3. Expand advocacy and public education
efforts. We must help states understand
the Affordable Care Act while increasing
efforts to educate emplovers and patients
on the benefits of good oral health.

What are your main qualifications for
the office you seek?

My dedication and passion for organized
dentistry, combined with the following
unique expertise:

1. Serving in state and national leadership;
prudently managing limited financial re-
sources; and representing dentistry effec-
tively before policymakers and the media.
2.Serving on the ADA Audit Committee;
rebuilding a sound financial base to restore
trust in the ADA and credibility with our
members.

3.8erving as chair of the Student Debt
Task Force; working with students, young
members, American Dental Education As-
sociation leadership and all stakeholders to
develop viable solutions.

Why do you want to be an ADA officer?
Like so many of us, I came from humble
beginnings and am grateful to be where
I am today. We may be headed into a per-
fect storm of challenges which will try us
personally and professionally. T have the
vision, knowledge and cxperience to be
an effective leader and, with your help and
support, we will bring action—not just
words—to ensure a productive future for
our organization and our profession. I re-
spectfully ask for your vote and your sup-
port.

Continued from Page 6

practices. We must proactively participate
in discussions that affect the future of den-
tistry. We have a stewardship responsibility
to protect the profession and keep it strong
for the benefit of our patients and for fu-
ture generations of dentists.

e Develop improved synergy and transpar-
ency between the Board and the House.
Ensure open communication among volun-
teers and staft throughout the Association.
What are your main qualifications for
the office you seek?

e As a long-standing member of the ADA
House of Delegates, I have actively participat-
ed in shaping ADA policy. I have authored,

co-authored and given testimony in support
of numerous resolutions that have become
policy and enhanced the culture of the ADA.
e As ADA vice president and a member of
the Board of Trustees, I was a strong voice
representing the House of Delegates and the
profession. As vice president, I was actively
engaged in a varied and critical mix of com-
mittee, workgroup and liaison assignments.
e My leadership style, developed as president
of my state dental association, chair of the
Council on Dental Practice and other commit-
tees, fosters consensus building through re-
specting and discussing divergent viewpoints.
e Service on the ADA Budget and Finance
Committee has given me perspective into
managing the financial challenges facing
the ADA.

e As a practicing dentist, I experience the
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same rewards, challenges, and frustrations
as most of our members.

Why do you want to be an ADA officer?

My values, work ethic, resolve and person-
ality have helped me earn respect in past
positions. They also make me uniquely
qualified and will drive me to be a tireless
advocate for the ADA and our profession.

Charles R. Weber, D.M.D.

Continued from Page 6

solutions to the issue of burgconing stu-
dent debt.

What are your main qualifications for
the office you seek?

1. Relevance: As an actively practicing gen-
cral dentist, T am acutely aware of the issucs
that impact our practices.

2. Experience: My experience on the ADA
Council on Dental Practice has given me
additional insights into the wants and
needs of the practitioner.

3. Team builder: As chair of the ADA Di-
versity and Inclusion Committee, T have
provided an avenue for respectful dialogue
and consensus building.

4. Understanding: As liaison to the New Den-
tist Committee and American Student Dental
Association, I am aware of the challenges they
face.

5.Leadership: During my tenure as
president of the Pennsylvania Den-
tal Association, we instituted biennial
leadership conferences and our board
made the transition to an all-clectronic
communication platform.

Why do you want to be an ADA officer?
I believe the ADA matters. It matters to
our members, our profession and the com-
munity. I realized even while in dental
school that I could make a difference when
I became involved in projects that T truly
believe in. T have clearly demonstrated the
kind of leadership necessary to lead the
ADA through the challenges ahead. Our
profession is one worth fighting for!

Cothter Dental

THE DENTAL EXPERTS

Booth #1345

The Ritter Implant & Crown Kit

Minimum 15 Kits/Month.

No Hidden Fees!

Scanner Included!
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ENTER TO WIN ISOVAC™ FOR YOUR OPERATORY
RAFFLE EVERY HOUR, EVERY DAY OF SHOW

BOOTH #3227




isolitesystems

Better Isolation = Better Dentistry®
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A reliable Isolation Technique (IT) gives you control of the oral environment so you can do your best
dentistry. IT manages the tongue. IT improves visibility and access. IT controls moisture and oral
humidity. I'T minimizes sources of contamination. IT helps protect the safety of your patients.

Isolite Systems’ state-of-the-art dental isolation keeps the working field as dry as a rubber dam
without any of the hassle. With isolation this good, you’ll never want to work without IT.

www.isolitesystems.com | 800-560-6066
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to win dental isolation
for your entire practice!




Protect your income from

a disabling accident or
illness by taking advantage

of a valuable benefit of your
ADA membership - exclusive
access to affordable ADA-
sponsored disability insurance.
It can replace your income if
you are unable to perform your
“own occupation” - the duties
of your specialty of dental
practice!

ADA Members Insurance Plans

ADA-SPONSORED INSURANCE PLANS
866-607-5330
www.Insurance.ada.org

Booth #2401

he Clinical PRO-HEALTH

SYSTEM for Gingivitis.
Clinically tested to virtually
eliminate gingivitis and help
patients reach peak gingival
health. The Clinical PRO-
HEALTH SYSTEM for Gingivitis
contains: Oral-B Professional
Precision 5000 Electric Tooth-
brush with SmartGuide, Oral-B
GlidePRO-HEALTH Clinical
Protection Floss, Crest PRO-
HEALTH Clinical Gum Protection Toothpaste and Crest
PRO-HEALTH Multi-Protection Rinse

CREST

800-543-2577
www.dentalcare.com
Booth #1739, 1853, CR18

Dentil\/\ax has released ONC
certified, electronic health
records (EHR) software specifi-
cally created for dentists. With
the purchase of this new EHR
software, dentists who have
30% or more of their visits
from Medicaid patients can
qualify for an initial $21,250
government payment. In
addition, DentiMax also of-
fers consultative services to
help dentists qualify for all of the available government
meaningful-use money. DentiMax Co-founder Lee Varney
explains, “By combining our new Dental EHR software with
our consultative services, you can make qualifying for the
entire $63,750 government incentive a whole lot easier.”

SHHEH bbb
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DENTIMAX
800-704-8498
www.dentimax.com/ehr
Booth #2256

our clear path for growth

begins with the GXDP-700
Series. This dynamic system
starts with a digital panoramic
with sophisticated styling and
an ergonomic design includ-
ing an advanced touchscreen
interface. The GXDP-700 is
a modular system, upgrade-
able from 2D panoramic to
Cephalometrics or 3D Cone
Beam with flexible field-of-
view, or both. The new Gendex GXDP-700’s SRT image
optimization technology received the Best of Class Tech-
nology Award from Pride Institute. This Scatter Reduction
Technology delivers 3D scans with a new level of clarity
and detail, by reducing artifacts generated by metal or
radio-opaque objects.

GENDEX
800-323-8029
www.gendex.com
Booth #1139

PRODUCTNEWS

Have you done it yet this
year? Stop by booth #2311

and get an annual retirement
check-up for your practice.

LD American Why an annual check-up? Your

Dental needs evolve, your practice
Association® grows, the investment world
bars Rt p changes -- nothing stands

still. An annual check-up is a
great habit to get into. Even if
you're not in the ADA Members
Retirement Program now, AXA
Equitable can help you consider how best to address your
retirement goals. And there’s no charge for a retirement
planning check-up consultation.

ADA MEMBERS RETIREMENT PROGRAM
800-523-1125, option 2
www.axa-equitable.com/ada

Booth #2311

iscover the PureSmile

Aligner System by DDS Lab
— avirtually invisible alternative
to braces. PureSmile is a series
of clear, removable aligners
designed for esthetic alignment
of anterior teeth. DDS Lab’s
experienced team of orthodon-
tic technicians utilizes state-of-
the-art CAD/CAM technology
and 3D printing to ensure a
precise fit. Digital impressions
from most major systems are accepted. Visit our booth to
learn how PureSmile can offer your patients a comfortable
solution for a more beautiful smile.

DDS LAB

877-337-7800
http://puresmilealigner.com
Booth #2050

MG America — makers

of the market-leading
temporary crown & bridge
material Luxatemp —has
created a new, three-in-one
composite; Constic. Engineered
for multiple clinical procedures,
new Constic offers etching,
bonding and filling in a single
step. This enhanced efficiency
not only saves you time, but
it helps eliminate potential
mistakes by simplifying the application procedure. Constic
is indicated for use on class | & Il restorations, for applica-
tion as a baseliner under traditional composites or for pit &
fissure sealing.

DMG AMERICA
800-662-6383
www.dmg-america.com
Booth #2033

hen placing implants,

stop using generic heal-
ing abutments that lead to an
unnatural emergence profile.
The Inclusive Tissue Contour-
ing System is an efficient way
to produce esthetic gingival
margins and a predictable pros-
thetic outcome. For use with
most major implant systems,
this flexible solution consists
of a custom healing abut-
ment that is ready to seat and easy to adjust, along with a
matching custom impression coping to capture the gingival
contours for the final restoration. Add a surgical stent for
restorative-driven implant positioning, or even a custom
temporary abutment with BioTemps provisional crown for
immediate temporization in esthetically demanding cases.

GLIDEWELL LABS
949-440-3809
www.glidewelldental.com
Booth #3219

t booth #2301 CareCredit,

the healthcare credit card
exclusively endorsed by ADA
Business Resources, has free
personalized Practice Perform-
ance Reviews for dentists who
accept CareCredit. Dentists will
discover how they compare with
others in their area as well as
practices in the top 10% based
on production. Upon comple-
tion, practices will receive a free
Swampy and Ducky Pillow Pet set. Dentists yet to add CareC-
redit can get started for only $25 and receive a free Pillow Pet
set with their completed CareCredit enrollment form.

£ CareCredit

CARECREDIT
800-300-3046
www.carecredit.com
BOOTH #2301, 2309, CR1

quasil Ultra Cordless is

the first and only Tissue
Managing Impression System
that does not require tissue
retraction. No need for cord.
No need for paste. Just an easy,
one-step system that places
super high tear strength wash
material precisely into the
sulcus within seconds for a less
stressful experience that deliv-
ers incredibly accurate marginal
detail. For more information contact DENTSPLY Caulk at
1.800.LD.CAULK, visit www.aquasilultracordless.com or
call an authorized DENTSPLY distributor.

DENTSPLY CAULK
800-LDCAULK
www.aquasilultracordless.com
Booth #2501, 2601

arrison Dental Solu-

tions introduces the
latest innovation in sectional
matrix systems: the Composi-
Tight 3D XR Sectional Matrix
System. The Composi-Tight
3D XR Sectional Matrix Ring is
an ultra-retentive matrix ring
designed for use with short or
malpositioned teeth, including
areas between the canine and
first bicuspid. The enhanced,
Soft Face silicone ensures true matrix band adaptation
which reduces both flash and finishing time, while improv-
ing contacts. In addition, the dynamic tip angle allows for
proper tip alignment with the buccal and lingual surfaces
for precise adaptation. While the 3D XR ring was designed
for use with difficult dentition, clinicians will find that it
works exceptionally well with standard height teeth.

GARRISON DENTAL SOLUTIONS
616-842-2244
www.garrisondental.com

Booth #1021

ensodyne Repair & Protect

toothpaste builds a robust
reparative layer over and
within dentin tubules. The
layer begins to form from the
first use, and provides proven,
lasting protection from dentin
hypersensitivity.* Think beyond
pain relief and recommend
Sensodyne Repair & Protect
toothpaste.
* with twice daily brushing.

e

SENSODYNE "0 ()

——

GLAXOSMITHKLINE
412-200-4000
www.dental-professional.com
Booth #1625



ealthFirst’s new SM-Z

Emergency Medical Kit
provides organization and
mobility to a practice’s medica-
tions, devices, first-aid supplies,
oxygen and AED. It is designed
for the dental practice that
wants to be fully prepared
for an emergency that may
occur in or near the office. Its
contents represent today’s
standard-of-care and meet
recommendations from Dr. Stanley Malamed. The SM-Z
includes the essential set of medications required to treat
the most common medical emergencies that occur in the
dental office, as well as the quickest and easiest medica-
tion delivery devices. It also provides essential life-saving
devices and an auto-refill system.

HEALTHFIRST
425-771-5733
www.healthfirst.com
Booth #2213

or each pink Bluephase

Style curing light sold
during the month of October,
$100 will be donated to breast
cancer research. The pink Blue-
phase Style will be highlighted
at the Ivoclar Vivadent booth
during the 2013 American
Dental Association (ADA) An-
nual Session in New Orleans,
LA, from October 31 through
November 3. The Bluephase
Style LED curing light is the latest advancement in dental
curing lights. Its Polywave technology allows thorough,
efficient curing of all dental materials, and its specially
designed light probe easily accesses posterior teeth. The
Bluephase Style can be used cordless or corded, and its slim
design and intuitive two-button operation is lightweight,
very small, and cures all.

IVOCLAR VIVADENT INC.
716-691-2233
www.ivoclarvivadent-us.com
Booth #2739

National Dentex (NDX)
introduces the NTI-tss Plus
- a superior alternative to bite
guards. The NTI-tss Plus pro-
tects teeth, muscles and joints
by suppressing parafunctional
muscle contraction. Delivery
is easy as 1-2-3 with most
dentists reporting less than 10
minutes of total chairtime. It
simply and effectively treats
patients suffering from brux-
ism, clenching, tension and migraine headaches by reducing
the intensity of jaw clenching while they sleep. Stop by our
booth to request a free sample!

NATIONAL DENTEX
877-942-5871
www.nationaldentex.com
Booth #127

t United Concordia Dental,

we focus on our customer
in everything we do. We apply
technology to deliver on-de-
mand, personalized experienc-
es like our mobile apps, digital
tools and our responsive-
designed website that makes it
easy for consumers to connect
with us - when, where and how
they prefer. We are partners
with our dentists in the pursuit
of better overall health through the oral health and well-
ness of our members.

UNITED CONCORDIA

717-260-7438
wwwsecure.ucci.com/ducdws/home.xhtml
Booth #912

ust introduced; a simple,

economical solution to
free-handed implant place-
ment from innoDent. With
this in-house, guided implant
calibration system, the surgical
guide is set-up on the patient’s
model and ready for surgery in
minutes with a cost compa-
rable to acrylic stents. Utilizing
a sophisticated calibration
station, this adjustable surgical

guide functions in all three planes of space, is compatible
with dental implants on the market today, functions with
cone beam imaging or standard x-rays and results in the
most accurate path for implant placement. Visit the inno-
Dent booth to view this INNOVATIVE SOLUTION to guided
implant surgery!

INNODENT
855-802-3989
www.innoDentCo.com
Booth #229

Higher taper Nickel Titanium
instruments designed for
mechanical removal of dentine
using your current variable
torque slow speed hand piece.
Features brass handles with
color coded size ring, taper
marking, NiTi strength and
flexibility, and loose spirals for
smooth easy cleaning of canal.
Mity Roto T4 (.04 taper) has
yellow stops and Mity Roto T6
(.06 taper) has blue stops for easy identification. Both are
available in 21 and 25 mm lengths in sizes 15 thru 40 as
well as assorted.

JS DENTAL
800-284-3368
www.jsdental.com

he industry’s most intui-

tive practice management
software is now even more
user-friendly — Patterson
Dental announces Eaglesoft 17.
New features to simplify your
daily routine include custom-
ized medical history, Eaglesoft
Newsfeed, Patterson Auto
Update via the web instead of
using a disc to install updates,
CareCredit bridge providing
a direct link to process credit applications, and integrated
Clinician Lite for Eaglesoft Clinician users. Visit www.Eagle-
soft.net for more information.

PATTERSON EAGLESOFT
651-686-1715
www.Eaglesoft.net
Booth #2539

DR Radiology, your
complete imaging solu-

tion, introduces the Anatomic
Sensor. Uniquely designed by
dentists, its maximized mesial
imaging area helps you capture
challenging canine-premolar
contacts, its rounded and bev-
eled corners broaden the con-
tact zone for increased patient
comfort, its white face eases
intraoral visibility, and the sleek
button on its immersible shell is easier to clean. The sensor
is direct USB and has a durable yet replaceable Kevlar-rein-
forced cord. In synergy with XDR Software, the high signal
to noise ratio and 19 micron pixel size mean you'll see both
the subtlest of lesions and the tip of your #6 file.

XDR RADIOLOGY
888-XDR-DGTL (888-937-3485)
www.XDRAnatomic.com

Booth #700

or practices and clinics who

want the advantages of
state-of-the-art dental isola-
tion, Isovac is Isolite Systems’
most versatile and affordable
clinical option. Debuting at this
year’s ADA Annual Session, the
new adapter modifies a stand-
ard HVE so that any of the fam-
ily of Isolite Mouthpieces can
be easily attached. Its unique
design makes it super easy to
clean and sterilize. Isovac is an excellent addition to hygiene
or for affordably extending state-of-the-art isolation to
additional operatories in your practice. See the debut of this
exciting new product at Isolite Systems booth.

ISOLITE SYSTEMS
800-560-6066
www.isolitesystems.com
Booth #3227

acPractice DDS 4.4 64

bit provides MacPractice
users with even more Mac
native digital imaging solu-
tions of all kinds. MacPractice’s
‘Practicenvironment’ inter-
operates with Patient Check-
In, MacPractice Clipboard
and MacPractice iEDRiOS 7
compatible apps for iPad. A
dentist can now discuss current
conditions and treatment plan
with a patient while viewing their x-rays and photos on an
iPad. New options include dental Inventory integrated with
a barcode scanner and the office’s fee schedule, and Time
Clock. Use newly released Dragon Dictate Medical for Mac
3 with Notes, MacPractice’s own word processor, and EDR.
TransWorld integration facilitates collections. PracticeVine
facilitates online registration.

MACPRACTICE
877-220-2418
www.macpractice.com
Booth #1657

SIDental Web cloud-based

technology provides
anytime, anywhere access to
patient data and enterprise
management. With no upfront
infrastructure costs, it sig-
nificantly reduces your capital
Chosicl il investment. This innovative
technology offers integrated
all-in-one clinical administra-
tive data management for your
practice by making it easier
to access and view patient records, digital chartings, and
patient data. With advanced graphical charting you have
the ability to enter conditions and treatments easily, and
plan procedures during the exam by completing convenient,
easy-to-use forms. The tech-savvy patient registration
tool delivers online data entry that is securely imported to
the QSIDental Web database.

GSID&I‘ldl
oyt

chinical charting and
practics mansgemant

QSIDENTAL
800-888-7955
www.qsidentalweb.com
Booth # 119
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Campaign statements, second vice president

Bert W. Oettmeier Jr.,, D.D.S.

Second vice president candidate

he future of our profession is critically

dependent

on the fu-
ture of our Associa-
tion. The American
Dental Association
is the voice of our
profession. Much
of what we enjoy
today is because of
the unified voice of
our organization.
For that voice to
remain strong, it
must represent a significant market share of
all U.S. dentists. Not individually, nor in small
groups, can we accomplish what is possible
with a strong ADA. The greater the com-
mitment to participation by all members, the
more effective we become.

We are in an ever-changing environment. Is-
sues, concerns and challenge continue to con-
front our profession; among them are health
care reform, third-party interferences, alter-
native workforce models, student debt and
declining member market share. Our advo-
cacy efforts are critical to effectively respond
to the issues we face.

We must develop strategies to lessen the
financial burden on our new graduates. We
must be relevant to a broad spectrum of den-
tists if our market share is to grow. It is impor-
tant that we determine and address the unmet
needs of our diverse profession in order to
continue to increase the value and benefits
of membership. The newly developed Center
for Professional Success is an example of the

Current residence: Stillwell, Kan.
Dental school attended: University of
Missouri-Kansas City

Year received dental degree: 1978
Years of ADA membership: 35

Other professional memberships:

e American College of Dentists

e American Equilibration Society

e L.D. Pankey Alumni Association

e Spear Study Club

e Kansas Fifth District Dental Society
and Study Club

Volunteer posts/elective offices held
in organized dentistry:

e Chair, ADA Council on Dental Ben-
cfit Programs

e Chair, ADA Code Revision Com-
mittee

e Chair, ADA Code Advisory Com-
mittee

e Regent and Treasurer, American
College of Dentists

e President, Kansas Dental Association
What are three most critical issues
facing dentistry today?

e Membership—For our Association
to continue to be the voice of our pro-
fession, it must be relevant to a broad
spectrum of dentists, and our market
share must be such that it represents an
overwhelming majority of all dentists.
Educating all dentists about the value
of membership should be a high prior-
ity for both the Association and indi-
vidual members.

e Third-party intrusion into the prac-
tice of dentistry—We must protect the
patient-doctor relationship and the

commitment of our Association to increasing
tangible benefits.

I am very supportive of the efforts of the
ADA and Council on Ethics, Bylaws and
Judicial Affairs in their promotion of ethics
and professionalism. Ethics and profession-
alism are critical for us to maintain the high
level of trust and respect our profession has
earned. Such programs as the ADA Success
Dental Student Program, the Ethics Hot-
line, Student Ethics Video Contest and the
JADA Ethical Moment make me proud to be
a member.

I am committed to ensuring a strong future
for our profession and our organization. Our
organization needs experienced and dedicat-
ed leaders who will be responsive to the needs
of our members, leaders who will insure that
the voice of our members is heard loud and
clear, leaders who will be fiscally responsible,
leaders who understand the tremendous du-
ty-bound responsibility to represent the best
interests of the membership and leaders who
are committed to crafting fair and equitable
solutions to internal issues.

My many leadership roles in the ADA,
American College of Dentists and other pro-
fessional associations have given me a valuable
insight into the dynamics of efficient and ef-
fective organizations. It has provided me with
additional problem solving skills that have
enhanced my ability to develop creative and
effective solutions.

Most importantly, I am a dentist who has
similar needs, wants and expectations as you
do. With over 35 years of active dental prac-
tice, I care what happens to our profession
and our organization. It is my desire to con-
tinue to serve our membership as ADA sec-
ond vice president, and I respectfully ask for
your support and vote. m

patient’s freedom of choice to select
their own dentist and make their own
treatment decisions. We must stand
firm in our policy that diagnosis, treat-
ment planning and the delivery of sur-
gical /irreversible procedures must be
performed by a licensed dentist only.

e Dental education—With skyrock-
eting costs of a dental education and
subsequent debts that new graduates
face, we need to look for solutions
to lessen the burden on our new col-
leagues, the future of our profession.
What are your three main goals if
elected?

e [ will faithfully represent the voice
of the House of Delegates before the
Board of Trustees in a professional,
ethical and collegial manner.

e I will be a strong advocate for the
policies of the American Dental Asso-
ciation and will work diligently to in-
sure that our advocacy efforts further
increase the value of membership.

e Tam dedicated to the goal of ensuring a
strong future for our Association and will
always make decisions based on what is
best for our members and our Association.
What are your main qualifications
for the office you seek?

e Leadership and experience

e Ten years as a member of the House
of Delegates

e Chair, ADA Council on Dental
Benefit Programs

e Chair, ADA Reference Commit-
tee on Dental Benefits, Practice and
Health

See DR. OETTMEIER, Page 13

Jonathan D. Shenkin, D.D.S.

Second vice president candidate

very day as dentists we enhance the qual-

ity of life for

children and
adults by offering
the highest standard
of oral health care.

For well over a
century, the Amer-
ican Dental As-
sociation has been
the leading voice
in dentistry while
telling the story of
our commitment
to improving oral health outcomes.

Through a series of outreach initiatives that
include expansions into social media, major
media and public policy, we inform the public
about the importance of oral health care, and
we guide policymakers toward effective solu-
tions for oral health issues.

As most of us have witnessed, well-funded
outside groups have succeeded in deceiving
the media and state legislatures about oral
health disparities. Rather than offering so-
lutions, they wrongly target dentists as the
source of most of our nation’s oral health ills.
The leadership of the American Dental Asso-
ciation must decide whether to continue to
position the organization as the authoritative
resource on oral health. I believe these efforts
are crucial for the organization, our profes-
sion and for our patients.

Leading policy discussions and developing
legislative priorities on both the state and fed-
eral levels will help strengthen our standing.
We must do our part to develop and imple-

Current residence: Freeport, Maine
Dental school attended: Columbia
University

Year received dental degree: 1996
Postgraduate education/specialty:
Pediatric Dentistry

Years of ADA membership: 21

Other professional memberships:

e American Academy of Pediatric Den-
tistry

e American Academy of Pediatrics

e American College of Dentists

e International College of Dentists

e Academy of General Dentistry
Volunteer posts/elective offices
held in organized dentistry:

e Currentchair, ADA Councilon Com-
munications

e Expert media spokesperson (pediat-
ric dentistry) for the ADA

e Consultant on nutrition and com-
munity issues, ADA Council on Ac-
cess, Prevention and Interprofessional
Relations

e President, Maine Dental Associa-
tion

e Board member, Maine Dental Po-
litical Action Committee

What are the three most critical
issues facing dentistry today?
1.Increased pressure from outside
entities to change the dental delivery
system—Many states continue to be
deluged with outside funding that has
misinformed policymakers and legisla-
tors about how to achieve optimal oral
health. Implementation of the Action
for Dental Health campaign is critical

s =

ment evidence-based solutions that result in
improved oral health outcomes. At the same
time, we must continue to be front and center
in providing information on the link between
oral health and overall health.

Enhancing the public’s perception of our pro-
fession will translate into member benefit, which,
in turn, will address one of our more critical in-
ternal issues: growing member market share.

A number of other issues are on the horizon.
The call for increased access to care over a de-
cade ago resulted in a dramatic increase in train-
ing programs for both dental hygienists and
dentists. But there were no concurrent increases
in funding for dental care, particularly among
adults and children with lower incomes.

Escalating student debt and fewer opportu-
nities to practice will have profound impacts
on our members, while a growing population
of idle dental hygienists will result in even
more calls for expanded duties.

Health care reform will result in greater num-
bers of adults with Medicaid benefits, as the
trend to decrease dental benefits under this pro-
gram continues. Our profession will be measured
by our ability to keep adults out of emergency
rooms and reduce their burden of disease.

As an organization, we must be prepared for
these challenges as well as those brought about
by the evolution of dental practice. We need to
improve member benefit and adjust our offer-
ings to a range of dentists representing a more
diverse demographic. And, most importantly, we
must keep our commitment to and our focus on
improving the oral health of all Americans.

The Board of Trustees of the American Den-
tal Association needs strong leaders to address
the multifaceted and often complicated issues
before us. I will provide the leadership and ex-
perience to help us build upon the progress we
have made. I ask you for your vote of support. m

in offsetting this misinformation.
2.Declining membership—The ADA
is faced with a slow but significant
decrease in market share. Changing
demographics, practice patterns and
member engagement preferences of
new dentists require us to be a more
nimble organization.

3. Affordable Care Act—Many facets of
health care reform will impact dentistry
and change the profession more than
any other piece of legislation. The ADA
can help members become more famil-
iar with the components of the law that
will impact the dental field.

What are your three main goals

if elected?

1. Improve member benefits—Contin-
ue efforts to adapt ADA programs to
meet members’ needs and preferences.
2.Enhance the ADA’s reputation as the
voice of dentistry—Strengthening the
effectiveness of the State Public Affairs
program to better assist states in ward-
ing off untoward public policy.
3.Strengthen ADA’s advocacy—Con-
tinue to roll out the Action for Dental
Health plan in order to improve oral
health for all Americans.

What are your main qualifications
for the office you seek?

1. Track record on enhancing the repu-
tation of the ADA as an ADA spokes-
person

2.Strong understanding of the public
health arguments regarding oral health
and the workforce

3. Hands-on role in disputing erroneous

See DR. SHENKIN, Paye 13
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Dr. Faiella

Continued from Page 4

In closing, Dr. Faiella thanked Dr. Chuck
Norman, the president-elect. He thanked
the entire Board, Executive Director Kathy
O’Loughlin and staff, the 1st Trustee Dis-
trict, the Massachusetts Dental Society, his
many friends and supporters and his family.

He credited his wife, Kelli, with instilling in
him a sense of balance and responsibility—and
for reminding him from time to time that he
was not “her president!” He thanked the many
teachers and mentors who had encouraged
him on his journey to the ADA presidency.

“Serving as your president has, and always
will be, my greatest professional honor,” he
told the House. “Thank you.”

Dr. Faiella’s presidential address can be
read in full at www.ada.org/members/
2013hodreports.asp. m

Dr. Oettmeier

Continued from Page 12

e Four years as a member of the Board of
Regents of the American College of Den-
tists; and now its treasurer

e Thirty-five vears of full-time general
practice

Why do you want to be an ADA officer?

I love dentistry and the American Dental
Association and the many staff members,
fellow council members, committee mem-
bers, House delegates/alternates, trustees
and officers that I have had the privilege
to befriend over the past 10 years. T want
to see our Association thrive, and I believe
the strong bonds 1 have created over the
years will allow me to be an effective voice.

Continued from Page 12

claims about oral health facts by outside
entities in Maine

4. Developed the concept of ADA’s nation-
al public affairs program and implemented
it as chair of Council on Communications
5. Faculty member in healch policy, health
scrvices rescarch and pediatric dentistry at
Boston University School of Dental Medi-
cine for 10 years.

Why do you want to be an ADA officer?

The dental profession is facing a number of
challenges that will have profound impacts
on our profession in the years to come. My
experience will help the Board, the orga-
nization and, in turn, the profession, navi-
gate through these many issues and turn
challenges into opportunities.

World Marketplace Exhibition: Thousands visit the trade show vendors in the Morial Convention Center.

HealthFirst

Continued from Page 1

the ADA Business Resources’ endorsement.

“Over the past 20 years, we have focused
on two things at Rebec Environmental—
designing the best amalgam separator pos-
sible and keeping our customers happy,” said
Mr. Reber. “We look forward to continuing
this tradition with the ADA membership at
large.”

For more information, contact a Health-
First compliance counselor at 1-888-963-
6787 or visit healthfirst.com/ada. Visit
booth 2213 to find out the specifics of your
local regulations and to receive a free com-
pliance guide. the ADA Business Resources’
endorsement. m

v« NDXX
mini-sessions with

and

Thursday, 10/31 at 3:30PM

“Migraine Therapy and the NTI”

Dr. Joseph J. Massad

Adjunct professor at Tufts University since 2002 with
over 38 years of private practice experience.

“Clinical Techniques for an Esthetic Smile”

N
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o

Dr. Larry C. George, Jr.

B Director of Education for NDX with an advanced
prosthodontic degree from The Ohio State University.

Friday, 11/1 at 1:30PM - Saturday, 11/2 at 11:00AM

AVAVAVA
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Myths, realities of dental implants eyed

BY JAMES BERRY

Kicking off the first installment of the
ADA’s popular Open Clinical and Science
Forums for 2013, an expert panel Thursday
exchanged often-differing views on myths
and realities associated with dental implants.

The forums, now in their fourth year, are
hosted jointly by the ADA Council on Scien-
tific Affairs and The Journal of the American
Dental Association. A second forum con-
vened Friday explored myths and realities
connected with antibiotic prophylaxis.

Thursday’s forum panel identified two fac-
tors that play a central role in the success or
failure of implants: patient selection and prac-
titioner knowledge.

Dr. Craig Misch, of Sarasota, Fla., an oral
and maxillofacial surgeon and prosthodontist,
talked about immediate versus conventional
implants and the critical need to “identify
which patients are low and high risk.” He said
cone-beam computed tomography has been
a useful tool for making that determination.

Dr. Lyndon Cooper, a prosthodontist from
the University of North Carolina, Chapel
Hill, addressed the challenge of measuring
what constitutes success with implant pros-

Body work: Dentists honed their clinical skills this week at the Hands-on Cadaver Workshop series at the
Louisiana State University Health Science Center.

Photos by EZ Event Photography

theses. What the practitioner may see as com-
plication, he said, the patient may perceive as
failure.

Experienced practitioners can address prob-
lems as they occur, “but they [complications]
are real and they are part of daily practice,”
he said, estimating that even the most expe-
rienced practitioners will see a complication
rate of about 10 to 15 percent.

Responding later to a question from the au-
dience of about 400, Dr. Cooper observed,
“If you’re not really proficient with implants,
don’t be in a hurry to remove the patient’s
denture. Make a great denture!”

Dr. George Bruder III, an endodontist from
Stonybrook, said one common myth is that
implants are easy. “Implants are not easy,” he
said emphatically, pointing to various studies
on their success and failure rates.

He dispelled the myth that endodontically
treated teeth are “brittle,” while stressing the val-
ue of “minimally invasive” endodontic therapy.

Dr. Stuart Froum, an endodontist from New
York University, reported that 38.7 percent of
implant patients experience complications af-
ter five years. “Dentists need to know how to
handle complications,” he said. m

Dr. Cole

Dr. Kwasny

Trustees

Continued from Page 1

president on Page 12.

Brief biographies of those elected follow:

Dr. Jeffrey M. Cole, Wilmington, Del., 4th
District trustee, has been a delegate or alter-
nate delegate to the ADA House since 2004.
He has also been a member of the ADA’s
Reference Committee on Dental Education,
Science and Related Matters and the ADA
Council on Dental Practice. Dr. Cole is a past
president of Delaware Academy of General
Dentistry, Oral Cancer Society and the Dela-
ware State Dental Society.

Dr. Andrew J. Kwasny, Erie, Pa., 3rd Dis-
trict trustee, has been a delegate to the ADA
House since 2003. He also served as a mem-
ber of the ADA Council on Government Af-
fairs, and 2009-10 president of the Pennsylva-

Dr. Jeffers

Dr. Stevens

nia Dental Association. He has been recipient
of the PDA’s Presidential Citation four times
since 2002.

Dr. Alvin Stevens, Birmingham, Ala., 5th
District trustee, has been a delegate to the
ADA House since 2006; alternate delegate
from 1999-2002. He served on the ADA
Council on Membership and is past president
of the Alabama Dental Association and Ala-
bama Society of Periodontics. The Birming-
ham District Dental Society named him Den-
tist of the Year in 2004.

Dr. Gary E. Jefters, Northville, Mich., 9th
District trustee, has served as curriculum
consultant on the Commission on Dental Ac-
creditation and is a past member of the Joint
Commission on National Dental Examina-
tions’ National Board Test Construction
Committee. He serves on editorial boards
at the Journal of Dental Education and the
Journal of Oral Surgery, Oral Medicine, Oral
Pathology and Endodontics. m

Dr. Misch: Immediate vs. conventional implants.

Dr. Cooper: Complications happen.

ADA Visa offers extra
reward points on site

The ADA Signature Visa card, the only
credit card endorsed by ADA Business Re-
sources, can help make your Annual Session
even more rewarding.

ADA Signature Visa cardholders can receive
three times the rewards points when they use
the card to check out of the ADA official ho-

tels at Annual Session.
In addition, cardholders always carn five re-
ward points for every $1 spent on all ADA

ness Resources product and service offerings.

ADA Business Resources: Mercedes-Benz models are on display at booth 2201, next to other ADA Busi-

purchases, including Annual Session registra-
tion, continuing education courses and cata-
log items.

Cardholders will also earn one reward point
for every net $1 spent everywhere else Visa
cards are accepted.

If you’re already a cardholder, visit ADA
Visa at booth 2105 in the Morial Convention
Center to receive a free thank you gift from
U.S. Bank. m

ADA members save with Mercedes-Benz

Since ADA Business Resources announced
its endorsement of Mercedes-Benz in 2012,
the program has provided ADA members
more than $1 million in incentives. The pro-
gram offers ADA members $500 to $4,000
off the purchase or lease of a new vehicle.

While in New Orleans for the ADA Annual
Session, visit booth 2201 and drop off your
business card to enter to win a chance to drive

an E-Class sedan or M-Class SUV for two
weeks. Mercedes-Benz will even deliver the
winner’s choice of vehicle to his or her prac-
tice or home. The drawing will be held at 5
p.m. today. An entrant does not need to be
present in order to win the raffle.

ADA members who are interested of the
program, visit ADA.org/mercedes to browse
the vehicles and associated incentives. m
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Thinking

strategically

BY KELLY SODERLUND

Helping all members succeed.

The new draft mission statement for the
ADA, developed by the ADA Board of Trust-
ces Strategic Plan Steering Committee is sim-
ple and to the point.

“You say it twice, you’ll never forget it,” Dr. Hil-
ton Israclson, chair of the planning committee,
said Friday at the Strategic Plan Open Forum.

Nearly 150 people crowded a ballroom at the
Hilton Riverside to hear about Members First
2020, the ADA’s strategic plan for 2015-20.
Dr. Israclson outlined a draft version of the
core precepts, goals and objectives of the plan
and audience members asked questions about
the development of the plan going forward.

The planning committee opted to retain the
current vision statement for the Association:
“The ADA: To be the recognized leader in
oral health.” The new core values are com-
mitment to members; integrity, excellence,
commitment to the improvement of oral
health; and science /evidence-based.

The new goals are:

e Membership: The ADA will increase
member ownership and investment.

e Finance: The ADA will maintain financial
sustainability.

e Organizational capacity: The ADA will
have sufficient organizational capacity neces-
sary to meet member needs.

The new objectives include:

e Increasing member market share to at
least 70 percent of active licensed dentists;

® A 10 percent increase in assessment of
member value from membership;

e Increasing the public’s perception of
ADA members;

e Unrestricted liquid reserves will equal no
less than 50 percent of operating expenses;

e Nondues revenue will be at least 65 per-
cent of the total revenue;

e The roles and responsibilities of each ele-

Future member: Zion Smith, of Chicago, holds a
tote bag at the World Marketplace Exhibition Friday.

ment of the tripartite will be clearly defined
and agreed upon.

Dr. Ted Sherwin, of Virginia, wanted to ex-
plore the objective on the tripartite and asked
committee members how the ADA plans to in-
volve all levels of the tripartite in the strategic
plan so that it’s not just focused at ADA Head-
quarters.

“The tripartite is an integral part of the new

program,” Dr. Israelson said.

Dr. Allen Hindin, of Danbury, Conn., encour-
aged the planning committee to develop a plan
that the House of Delegates will be on board with.

“I’ve seen a lot of plans crash and burn at
the House of Delegates over the years,” Dr.
Hindin said. “You have to get the delegates
to believe in the value and importance of
change. It won’t work otherwise.”

A focus group was held Friday with mem-
bers to discuss the plan, and committee mem-
bers will meet with ADA staff and hold a we-
binar with state executives in November. The
Board of Trustees will review and vote on the
initial plan in April, which will then be used as
a working document to develop the budget.
The Board will grant final approval in July,
Dr. Israelson said. m
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Strategizing for the future: Dr. James Ste-
phens asks a question during the Strategic Plan
Open Forum Friday.

WITH ORAL-B POWER,
YOUR PATIENTS CAN EXPECT
MORE FROM THEIR BRUSHES

UP TO 50%
MORE BRUSH
MOVEMENTS

AND A SUPERIOR CLEAN
VS LEADING SONIC
TECHNOLOGY

ORAL-B
POWER:
UPTO
48,800

MOVEMENTS/MINUTE

LEADING SONIC
TECHNOLOGY:

UP TO 32,600
MOVEMENTS/MINUTE

MANUAL:

UP TO 600
MOVEMENTS/MINUTE

EXPERIENCE
THE NEW
CREST+ORAL-B
BOOTH #1739—

LAUNCHING AT
THE ADA ANNUAL
SESSION!

To learn more about Oral-B electric toothbrushes, contact your Crest + Oral-B
sales representative or call 1-800-543-2577 Monday-Friday 8am-8pm EST.

Like facebook.com/professionalcrestoralb

When you scan this bar code, the terms, conditions and privacy
policy of the bar code reader that you select will apply.

© 2013 P&G ORAL-12707

continuing the care that starts in your chair (@ R=Y 7 *(OralB
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MONITORING SERVICES

Never Forget Your Required
Biological Monitoring Again.

HealthFirst

Compliance for your practice,
your patients, your planet.mw
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1-800-331-1984 | HealthFirst.com
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