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JUST THE FACTS

Oral hygiene poster: A 
poster on daily oral health 
care targeted to dental 
patients and suitable for 
dental offi ce display is 
packaged with this issue of 
the ADA News. 

Measuring 19½ by 26 inch-
es, the poster was reviewed 
for accuracy in the ADA divi-
sions of Science and Dental 
Practice.

The poster, titled “Protect-
ing Your Smile—Tips on 
caring for your teeth and 
gums,” stresses the impor-
tance of making healthy 
choices, from healthy eating 

to regular dental visits. It 
also emphasizes the role of 
the dentist, and the need for 
dentist and patient to work 
together for optimum oral 
health.

BY CRAIG PALMER
Washington—Members of Con-

gress, two of them dentists, joined 
the Ad Council and The Partner-
ship for Healthy Mouths, Healthy 
Lives Sept. 19 in pitching the fi rst 
joint national multimedia public 
campaign for children’s oral health 
to a Capitol Hill audience.

“On Capitol Hill, I view a smile 
as an invitation to a solution,” said 
dentist/Rep. Paul Gosar, R-Ariz. “I 

count smiles on the Hill,” he said, de-
scribing the campaign  as “an oppor-
tunity to have children smile back.”

“I appreciate your efforts and 
your commitment to educate 
parents and children about oral 
health,” dentist/Rep. Mike Simp-
son, R-Idaho, told an audience of 
ADA and other partnership repre-
sentatives at the Capitol Visitor’s 
Center briefi ng. “It takes groups 
like this and campaigns like this to 

have an impact.”
“Too many parents, unfortu-

nately, lack information,” Rep. 
Elijah Cummings, D-Md., told 
the campaign advocates. “As a re-
sult, their children don’t reach 

their potential in school. I thank 
the organizations represented here 
today. This is bigger than you. It’s 
bigger than us. We must continue 
to invest in sealants and fl uori-
dation and spread the power of 
prevention. Quite simply, we are 
bringing life to life [with this cam-
paign]. My involvement in this issue 
means more to me than anything.”

04 10 16CDA Cares
Thousands receive free 
care in California

Economic survey
Dentists concerned 
about the economy

President-elect interview
Part II of Dr. Robert Faiella’s 
interview

Ad Council takes oral health 
campaign to Capitol Hill

Source:  ADA Health Policy Resources Center,
survey@ada.org, Ext. 2568

Hourly wages of full-time dental hygienists 
have increased since 1990 before and 

after adjusting for inflation.

Dental hygienists’ wages
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See POSTER, Page 23

Log on for live streaming 
events at Annual Session

See AD COUNCIL, Page 6

See PRESCRIPTION, Page 7

ADA announces 
professional, 
public drug 
abuse initiatives

WSDA dental ex-
tender policy, Page 6

BY CRAIG PALMER
Washington—The Association an-

nounced continuing education op-
portunities for prescribers of opioid 
medications and offered “strong 
support” for prescription drug abuse 
initiatives in professional and public 
communiques. 

“Medicine abuse has become 
a real problem in our communi-
ties,” Dr. William R. Calnon, ADA 
president, said in a media release 
announcing the multi-pronged ef-
forts. “As prescribers of narcotic 
pain medications, dentists are well 
positioned to educate patients 
about how to keep these drugs from 
becoming a source of harm.”

“The ADA has developed or 
recognized several continuing edu-
cation modules for dentists to re-
fresh their knowledge about opioid 

10

San Francisco—Even those who 
aren’t traveling to the City by the 
Bay for the ADA Annual Session 
Oct. 18-21 can still attend select-
ed events and continuing educa-
tion courses in real time by log-
ging on to ADA.org/ADA365.

Mark your calendar to attend the 
Opening General Session and Dis-
tinguished Speaker Series Oct. 18, 
beginning at 7:50 a.m. Pacifi c time 

(10:50 a.m. Eastern time). The 
Opening General Session begins 
with performances from San Fran-
cisco’s longest running musical va-
riety show, Beach Blanket Babylon. 

This special event will also cele-
brate Dr. Ron Lamb, the 2012 ADA 

Humanitarian Award recipient, and 
Dr. John S. Greenspan, winner of 
the 2012 Gold Medal Award for Ex-
cellence in Dental Research. 

Then, distinguished speakers 
Robert Reich and George F. Will 
take the podium to discuss the 
U.S. political climate just weeks 
before the presidential election.

Give Kids A Smile: Dr. Jeffrey Jang, chair of community dental health, San Francisco Dental Society, pauses for a photo with local kids 
at a dental screening event. A GKAS screening for 2,000 San Francisco children is planned in conjunction with the ADA Annual Session this 
month. See story, page 14.

See ADA365, Page 14

o regular dental visits It

01.indd   3 9/26/12   4:22 PM



                 ivoclarvivadent.us/multilink  
Call us toll free at 1-800-533-6825 in the U.S., 1-800-263-8182 in Canada.
©2012 Ivoclar Vivadent, Inc.  Multilink and IPS e.max are registered trademarks of Ivoclar Vivadent, Inc.  

100% CUSTOMER SATISFACTION 
GUARANTEED!

 

Multilink®

Automix
UNIVERSAL ADHESIVE CEMENT

Immediate high strength
bonds you can rely on.

Easy Clean-Up 
Formula!

Developed to maximize the performance of indirect restorations, 
Multilink® Automix creates a strong immediate bond between 
dentin & enamel, and all types of restorative materials providing 
security you and your patients can rely on.

Recommended for

 e.max®

IP
S

Full_Page_News.indd   43 9/25/12   9:39 AM



ADA News October 1, 2012  3

A M E R I C A N  D E N TA L  A S S O C I AT I O N     W W W. A D A . O R G

®

 (ISSN 0895-2930)

OCTOBER 1, 2012 Volume 43, Number 18

 Published semi-monthly except for monthly 
in July and December by the American Den-
tal Asso ciation, at 211 E. Chicago Ave., Chi-
cago, Ill. 60611, 1-312-440-2500, email: 
“ADANews@ada.org” and distributed to mem-
bers of the Association as a direct benefi t of 
membership. Statements of opinion in the ADA 
News are not necessarily endorsed by the Amer-
ican Dental Asso ciation, or any of its subsidiar-
ies, councils, commissions or agencies. Printed 
in U.S.A. Periodical postage paid at Chicago 
and additional mailing offi ce.
Postmaster: Send address changes to the Ameri-
can Dental Association, ADA News, 211 E. Chi-
cago Ave., Chicago, Ill. 60611. © 2012 Ameri-
can Dental Association. All rights reserved.

PUBLISHER: Michael D. Springer

ASSOCIATE PUBLISHER: James H. Berry 

NEWS EDITOR: Judy Jakush

ASSOCIATE EDITOR: Stacie Crozier 

WASHINGTON EDITOR: Craig Palmer 

SENIOR EDITORS: Karen Fox, Kelly Soderlund, 

Jean Williams

EDITORIAL ASSISTANT: Chrestine Johnson 

CREATIVE DIRECTOR: Peter Solarz

TECHNOLOGY MANAGER: Paul Gorski 

PRODUCTION: Bruce Barrett, Geralyn Novotny

PRODUCTION COORDINATOR: Liz Grace

SENIOR DIRECTOR, SALES & MARKETING: 
Gilbert Muñoz 

ADVERTISING SALES MANAGER: Michelle Boyd

MARKETING MANAGER: Jill Philbin

CIRCULATION CUSTOMER SERVICE REP:
Debbie J. Boehm

REPRINTS & PERMISSIONS: Karen London

 ADVERTISING POLICY: All advertising ap-
pearing in this publication must comply with 
offi cial published advertising standards of the 
American Dental Association. The publication 
of an advertisement is not to be construed as an 
endorsement or approval by ADA Publishing, 
the American Dental Association, or any of its 
subsidiaries, councils, commissions or agencies 
of the product or service being offered in the 
advertisement unless the advertisement spe-
cifi cally includes an authorized statement that 
such approval or endorsement has been grant-
ed. A copy of the advertising standards of the 
American Dental Association is available upon 
request.

ADVERTISING OFFICES: 211 E. Chicago 
Ave., Chicago, Ill. 60611. Phone 1-312-440-
2740. Eastern region: Jim Shavel, S&S Media 
Solutions, 1554 Surrey Brook Court, Yardley, 
PA 19067, 215-369-8640 phone, 215-369-
4381 fax, 215-499-7342 cell, “jim@ssmedia-
sol.com”. Western region: Allen L. Schwartz, 
S&S Media Solutions, 10225 NW Brentano 
Lane, McMinnville, OR 97128, 503-472-8614 
phone, 503-961-0445 fax, 503-784-8919 cell, 
“allen@ssmediasol.com”.

SUBSCRIPTIONS: Nonmember Subscrip-
tion Department 1-312-440-7735. Rates—for 
members $8 (dues allocation); for nonmem-
bers-United States, U.S. possessions and Mex-
ico, individual $91; institution $135 per year. 
International individual $125; institution $170 
per year. Canada individual $109; institution 
$153 per year. Single copy U.S. $16, interna-
tional $18. ADDRESS OTHER COMMUNI-
CATIONS AND MANUSCRIPTS TO: ADA 
News Editor, 211 E. Chicago Ave., Chicago, 
Ill. 60611.

ADA HEADQUARTERS: The central tele-
phone number is 1-312-440-2500. The ADA’s 
toll-free phone number can be found on the 
front of your membership card.

 Look for the ADA Seal 
of Acceptance as your as-
surance that the product 
meets ADA guidelines for 
safety and effectiveness.

The U.S. National Oral Health Alliance will 
hold its fourth Leadership Colloquium Nov. 
15-16 at the Hyatt Regency New Orleans.

Alliance partners, including the ADA, will 
pursue a shared understanding about the 
complexity of issues surrounding metrics and 
how to drive progress for optimal oral health 
for all people in the U.S. 

Participants are encouraged to share knowl-
edge, experiences, point of view and under-

standing, as well as to draw upon the unify-
ing messages of the fi rst three colloquia that 
focused on medical and dental collaboration, 
prevention and public health infrastructure, 

and oral health literacy. 
The colloquium is free and the Hyatt is of-

fering a special rate for participants who book 
by Oct. 24.

Visit www.usalliancefororalhealth.org for 
more information on the colloquium, to reg-
ister or to learn more about the Alliance and 
its work. 

Reports from the fi rst three colloquia are 
also available. ■

Prevention, collaboration top agenda for U.S.
National Oral Health Alliance colloquium 
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Sacramento, Calif.—The California Dental 
Association Foundation’s CDA Cares pro-
gram racked up some impressive numbers 
during its two-day free dental clinic in Sacra-
mento hosted by the CDA Foundation, CDA  
and America’s Dentists Care Foundation.

More than 1,600 volunteers—including 
600 dentists, dental hygienists, dental as-
sistants, nurses and lab technicians—pro-
vided oral health services and education to 
more than 2,000 patients in need Aug. 24 
and 25.

“The demand for dental care was tremen-
dous, and we are thrilled that CDA Cares 
was able to provide essential oral health care 
services to 2,026 people,” said Dr. Dan Da-
vidson, CDA president. “I’m saddened by the 
high number of extractions—many that could 
have been avoided with preventive care, which 
reinforces our belief that California needs a 
state dental director and an appropriate safety 
net of public oral health programs to improve 
the oral health of underserved Californians. 
This is a two-day charity event and should not 
be mistaken for a delivery system of care—in 
no way can it replace the state’s responsibility 
for addressing the need.”

Dentists and dental professionals provided 

cleanings, fi llings, extractions, oral health 
education and assistance in fi nding a den-
tal home. Each patient also received an oral 

health kit that included a toothbrush, tooth-
paste, dental fl oss, mouthwash and commu-
nity resources. Volunteer technicians in the 

CDA Cares meets ‘tremendous demand’ 
Sacramento two-day clinic provides $1.6 million in free dental care 

Busy clinic: Patients fi ll every treatment chair at the CDA Cares clinic in Sacramento Aug. 24 at Cal Expo.  
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clinic’s dental lab area worked to provide 201 
complete and partial dentures.

“In addition to receiving dental services, 
patients gained a better understanding of ba-
sic preventive care and how important it is 
to maintain their oral health,” said Dr. Don 
Rollofson, chair of the CDA Foundation. 
“The CDA Foundation aims to improve the 
oral health of Californians, and at CDA Cares 
Sacramento we had the privilege of giving 
back smiles, confi dence and dignity that im-
pact many lives.”

The Sacramento event was CDA Cares’ 
second free clinic this year. In May, 1,250 vol-
unteers provided 7,200 procedures for 1,650 
patients at a CDA Cares clinic in Modesto, 
donating $1.2 million in dental services.

The California Dental Association Founda-
tion is planning another CDA Cares event in 
the Bay Area in early 2013.

Visit cdafoundation.org or the CDA 
Cares Facebook page (www.facebook.com/
cdacares) for information.

America’s Dentists Care Foundation will 
work with state dental societies that invite it 
to help with an event.  For more information 
about the foundation, visit www.adcfmom.
org. ■

Fixing teeth and lives at CDA Cares
Dr. Cynthia Brattesani of San Francisco 

wrote a fi rst-person account of her experience 
at CDA Cares. She is an ADA Delegate, past 
chair of the ADA Council on Membership 
and an active volunteer in her community. 

On the two-hour drive home from 
the CDA Cares event in Sacra-
mento, after 12 hours on my feet 

along with 1,650 other volunteers and 
dental professionals, I had time to refl ect 
on how volunteering can be a life-altering 
experience. My mind raced, fi lled with the 
memory of endless lines of people stretching 
across the Cal Expo parking lot, waiting in 
the early morning darkness for their chance 
to get dental care when the doors opened at 
5:30 a.m. Some were standing in line from 
4 a.m., worried that they would miss their 
only chance at dental care in years.  

Every day in my offi ce, I give patients my 
full attention and best care possible; but this 
day was different. This day was about more 
than fi xing teeth; the volunteers at Cal Expo 
were helping to fi x lives. 

There is no better way to describe what 
happened at CDA Cares than by telling 
about two patients. Linda (patients’ names 
have been changed to protect privacy) had 
camped out for two days. She was beauti-
ful—until she smiled. At 26 years old, all of 
her teeth had been destroyed by meth. She 
told me the horrendous story of her life. She 
started on drugs at age 13 after her parents 
abandoned her. To survive on the streets, 
she used drugs. When she saw that I was 
interested in her story, she shared the good 
news that she had been “clean” for 31 days. 
She said, “I know that this is my next step. I 
need to fi x my smile so that I can get a job.” 

Even though I was a virtual stranger to 
her, Linda wanted me to know how impor-

tant this day was in her life. I told her that 
everyone on her treatment team that day 
was rooting for her to stay clean and suc-
ceed in her goal, not only for herself but 
for her six children. I hope that my words 
made a difference, that they would inspire 
her to keep trying and know that people 
care about her situation. At CDA Cares, this 
moment between Linda and me in the tri-
age area had nothing to do with teeth, but 
everything to do with dentistry. As dentists, 

we sat side by side and talked with people 
about their emotions, about how they got 
to where they are now, and why they were 
desperate to change direction. None felt 
they could reach their new destination with-
out the dental procedures that they could 
receive for free that day. 

Another patient, Brenda, had piercing 
green eyes and dark skin. She was swollen 
and terrifi ed about the possibility of having 
two teeth extracted. She needed emotional 
support as I persuaded her to continue with 
her treatment. Hours later, as I left the Cal 
Expo, I heard someone yelling, “Doctor! 

Doctor!” Brenda had fi nished getting her 
extractions and searched for me to thank 
me for my encouraging words. Through 
the gauze still in her mouth, she said she 
felt better already. And you know what? Al-
though I was tired and going home, after I 
spoke with Brenda, I felt better, too. 

After building my dental practice for 23 
years, performing dentistry purely for the 
sake of improving someone’s life is exhila-
rating. Some of that energy gets lost in the 
everyday aspects of trying to run a business. 
Yes, I am focused on my patients, but the 
patients in my offi ce are not dragging them-
selves out of the depths of despair. At CDA 
Cares, teeth are the barrier between these 
patients and a life of purpose. They need 
their teeth fi xed to get a job, feed their fam-
ily and build self-esteem. 

I only got to interact with a few of the 
2,026 people who received dental care in 
those two days, but the day fueled my en-
thusiasm for volunteering. It may even make 
me healthier. In a recent article about vol-
unteerism, Steven Post, Ph.D., noted, “Nu-
merous studies have shown that volunteers 
report increased happiness, better physical 
health, and lower rates of depression and 
anxiety.” Besides helping others, by volun-
teering, we also help ourselves. 

As I walked into Cal Expo that day, before 
I even checked in, people were thanking me 
in advance. I didn’t even do anything yet. 
At the end of the day, I felt like I should 
thank them for making me feel so important 
and energized. I know that I will volunteer 
again because changing even a small part of 
the world for the better is addicting. Author 
Tony Robbins summed it up best when he 
said, “It is not what we get. But who we 
become, what we contribute ... that gives 
meaning to our lives.” ■

Triage team: Dr. Brattesani, center, confers with Dr. 
John Pisacane and Dr. Christy Rollofson on Aug. 24. 

Tap into the next generation of document-
ing dental procedures with the release of 
CDT 2013: Dental Procedure Codes.

CDT 2013 signifi cantly refl ects code 
changes with 35 new, 37 revised and 11 de-
leted codes, and seven new or revised service 
categories and subcategories. The updated 
coding book standardizes essential informa-
tion for health providers, electronic health re-
cords, patients and insurance companies.

CDT 2013: Dental Procedure Codes (J933) 
is $39.95 for members; $59.95 for nonmembers.

Dental Coding Made Simple: Resource 
Guide and Training Manual, 2013-2014 
helps dentists and their team understand 
today’s coding sys-
tem. Revised every 
two years, sections 
include 151 of com-
mon questions/an-
swers; more than 25 
coding exercises; an 
illustrated implant 
section; and a CE exam with fi ve CE credits.

Dental Coding Made Simple: Resource 
Guide and Training Manual, 2013-2014 
(J443) is $49.95 for members; $74.95 for 
nonmembers.

The best value, CDT 2013/Dental Coding 
Made Simple Kit (K019) includes both CDT 
2013: Dental Procedure Codes (J933) and 
Dental Coding Made Simple: Resource Guide 
and Training Manual, 2013-2014 (J443) for 
only $75 for members and $112.50 for non-
members. Order the kit by Nov. 30 and save 
an additional $10 with campaign code 12229.

The 2013 CDT Code Check App is avail-
able for the iOS (iPhone, iPad) and Android-
powered mobile devices (phones and tablets)  
for $19.95 in the Apple iTunes Store and the 
Android Market. The $10 discount does not 
apply to the CDT Code Check App.

For more information, visit ADAcatalog.
org or call 1-800-947-4746 to order. ■

New 2013 coding 
resources available 
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BY KAREN FOX

T he mounting pressures of dental edu-
cation debt are leading the ADA to ex-
amine the issue more closely. 

In response to directives from the 2011 
House of Delegates, the Task Force on Den-
tal Education Economics and Student Debt 
was appointed to study the economics of den-
tal education, including student debt and its 
impact on new graduates and access to care 
for vulnerable groups. The task force is in the 
process of developing a comprehensive analysis 
of these issues with short- and long-term rec-
ommendations. The 2012 House will receive 
a preliminary report from the task force with a 
timeline for completion of the study. 

“Student debt in itself appears to have far-
reaching effects on our profession,” said Dr. 
W. Ken Rich, ADA 6th District trustee and 
chair of the task force, which includes mem-
bers of the Board of Trustees, the Council on 
Dental Education and Licensure, and the New 
Dentist Committee. 

“It potentially impacts everything from 
educational models to practice models to the 
cost of dental care itself,” he said. “Many of 
the issues we face today such as access to care 
are being driven to a large extent by economic 
forces. It is imperative that we understand the 
forces that shape our future, and hopefully this 

study will shed light on 
that.”

One thing is clear: 
the cost of dental edu-
cation has risen dra-
matically. According to 
the American Dental 
Education Associa-
tion, the average resi-
dent tuition and fees 
for fi rst-year students 
at U.S. dental schools 

rose 57 percent, from $20,914 in 2000-01 to 
$32,934 in 2009-10. When expressed in con-
stant dollars, student debt upon graduation has 
increased by almost $100,000 in the past 20 
years and almost $20,000 in the past fi ve years.

The cost increases mirror what’s happen-
ing in all of higher education, but what does it 
mean for dental education and the profession?

“We believe that it’s having an impact on 
practice models, and we will attempt to learn 
more about that through this study,” said Dr. 
Rich. “We want to know if educational debt af-
fects who can go to dental school; whether it 
affects dental delivery systems; if graduates are 
still able to make choices on where they prac-
tice after graduation; whether private practice is 
a viable choice for students with high levels of 
debt; and whether the corporate practice model 
is growing because of debt or by choice.”

Right now, the task force is conducting re-
search based on study questions that include:  

• What are the operating costs of a dental 
school, how are the costs fi nanced and how has 
it changed over time? 

• What are the trends in dental student debt 
and how does it compare to higher education 
in general? 

• What innovations have dental schools pur-
sued to reduce operating costs? 

• How many loan forgiveness programs are 
available to students and how effective are they 
in reducing debt and improving access? 

• What impact does student debt have on 
graduates’ employment choices? 

• What is the role of educational institu-
tions, students, residents and new graduates in 
the dental safety net and what innovations have 
happened in recent years?

• What innovations could dental schools 
do in collaboration with ADEA to reduce stu-
dent debt?

• What are schools doing to teach debt 
management in regard to student loans? 

The analysis will require data collected 
from ADEA, the Commission on Dental Ac-
creditation, the American Student Dental 
Association and the ADA Health Policy Re-
sources Center. 

Ben Youel, an ASDA vice president, said the 
issue of educational debt is “big on ASDA’s 
radar” right now. 

“An argument could be made that this is the 
most signifi cant issue facing dental students,” 
said Mr. Youel. “Student debt levels are direct-

ly related to the practice choices we make after 
graduation and affect other professional issues 
like access to care and corporate dentistry. It’s 
a big issue that only seems to have increased in 
importance in recent years.”

The task force will meet in conjunction 
with the January 2013 National Round-
table for Dental Collaboration, an annual 
event that gives dental associations the op-
portunity to identify and assess common 
challenges in the delivery of oral health care 
and work collaboratively to address those 
challenges. Dr. Richard Valachovic, ADEA 
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ADA task force seeks answers to questions on student debt
executive director, will chair the program. 

The task force’s charges are based on House 
Resolution 66H-2011, requesting the study of 
the economics of dental education, and Reso-
lution 91H-2011, which called for an inves-
tigation into a student loan repayment grant 
program for dentists working in a nonprofi t 
community dental clinic. Many programs are 
already in existence, said Dr. Rich, but more 
information is needed on their availability and 
the impact they have on attracting dentists to 
rural and underserved areas. ■

—foxk@ada.org

Dr. Rich 
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BY CRAIG PALMER
Walla Walla, Wash.—Policy approved by 

the Washington State Dental Association 
House of Delegates Sept. 15 to create a su-
pervised dental extender “will allow WSDA 
to enter the 2013 legislative session with a 
positive position based on maint aining the 
integrity of dental practice and safeguarding 
patient safety,” the House said.

The WSDA House passed “a supervised ex-

tender as an alternative to the dental midlevel 
provider legislation we have fought against in 
Olympia during the last two legislative ses-
sions,” Dr. Danny Warner, WSDA president, 
said in a letter to members explaining the new 
policy.

The House approved HD-13-2012 by a 58-
20 margin with one abstention as a response 
to “this campaign for dental therapists” and 
with the stated intent of deterring legislation 

for new oral health workforce models. The 
legislation would expand the scope of prac-
tice of expanded function dental auxiliaries 
and create advanced function dental auxilia-
ries limited to working in federally qualifi ed 
health centers.

The legislation also must meet core prin-
ciples “defi ned and reaffi rmed by the House 
of Delegates and other parameters articulated 
in this resolution.”

“After two consecutive years with dental 
therapist legislation and growing support 
among legislators and advocacy groups, the 
odds of having some sort of dental midlevel 
provider established in Washington state have 
moved from possible to almost inevitable,” 
said the HD-13-2012 background statement.

In the board resolution offered to the House 
of Delegates, the WSDA Board of Directors 
“acknowledges that this is a controversial 
measure but remains convinced that without 
an alternative proposal, dentistry’s legislative 
position will be ineffective and will suffer an 
unwelcome outcome. If approved, this resolu-
tion will allow WSDA to enter the 2013 legis-
lative session with a positive position based on 
maintaining the integrity of dental practice and 
safeguarding patient safety.”

“Support for dental midlevel provider leg-
islation continues to grow and includes the 
support of infl uential legislators, national 
foundations, hygienists, outside advocacy 
groups, and others,” the statement said. 

“Defeating dental midlevel legislation for 
two consecutive years proves the effective-
ness of organized dentistry; however midlevel 
provider supporters are planning to introduce 
new legislation in 2013.”

WSDA “worked with legislators” in 2011 
and 2012 to defeat dental therapist legisla-
tion, the statement said. 

Log on to www.ada.org/news/7620.aspx 
for links to the letter sent to WSDA mem-
bers and a chart comparing the differences 
between 2012 midlevel legislation and HD-
13-2012. ■

—palmerc@ada.org
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“The Ad Council campaign is a huge step 
toward the ADA realizing the dream of edu-
cation being used as a major component in 
combating dental disease,” said Dr. William 
R. Calnon, ADA president. “The Association 
has been able to articulate its vision of edu-
cation and prevention as the true linchpins 
for improving oral care in populations in this 
country. No one group alone can be success-
ful in achieving what collectively the partners 
involved in this campaign have been able to 
do.”

Created pro bono by ad agencies Grey 
Group and Wing in New York, the new Kids’ 
Healthy Mouths public service campaign 
is aimed at parents and caregivers through-
out the U.S., particularly low-income fami-
lies, and stresses the importance of brush-
ing for two minutes twice a day. For more 
information, visit the campaign website and 
MouthHealthy.org.

The English and Spanish-language TV, 
radio, print, outdoor and digital PSAs poke 
fun at the inane things children spend time 
doing and highlight that it takes only two 
minutes, twice a day to brush and help main-
tain a healthy mouth and prevent future oral 
pain.

The American Dental Association is 
one of more than 35 leading dental orga-
nizations in The Partnership for Healthy 
Mouths, Healthy Lives. Meet the partners at 
HealthyMouthsHealthyLives.org. ■

—palmerc@ada.org
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prescribing,” Dr. Calnon and Dr. Kathleen 
O’Loughlin, ADA executive director, said in a re-
lated letter to constituent and component dental 
societies. “The content includes tips about cau-
tious opioid prescribing and counseling parents 
about proper at-home storage and disposal of 
unused medications. Dentists can also learn how 
to recognize signs that a patient may be seeking 
opioid medications for nonmedical purposes and 
what to do when that occurs.

“We hope you will consider sharing these 
resources with our tripartite members and, es-
pecially, urge them to talk with their patients 
about how to safely secure and dispose of un-
used pharmaceuticals.”

Continuing education opportunities
The Association partnered with fi ve other 

health professional organizations to provide free, 
easily accessible, evidence-based training on the 
safe and appropriate prescribing of opioids, along 
with a peer support network to help prescribers 
engage in safe opioid prescribing. Dentists can 
obtain continuing education credits by complet-
ing webinars offered through the Prescribers’ 
Clinical Support System for Opioid Therapies.

CE no-fee courses at ADA’s 2012 Annual 
Session in San Francisco will include Manage-
ment of the Chemically Dependent Patient 
Oct. 18 and Clues to Your Patients’ Health: 
The Most Commonly Prescribed Physician-
Prescribed Medications Oct. 21. Related cours-
es are scheduled for ADA’s Sept. 19-20, 2013 
Dentist Health and Wellness Conference.

“Drug-seeking behavior has changed dramati-
cally in recent years,” said Dr. Calnon. “For that 
reason, we are also urging dentists to refresh their 
knowledge about opioid prescribing in the con-
text of modern-day drug seeking behavior.”  

Drug Take-Back Day
The Association partnered with the Drug 

Enforcement Administration to promote 
DEA’s fi fth National Prescription Drug Take-

Back Day for safe disposal of unused, unwant-
ed and expired medications at participating 
collection sites throughout the country.

“Dentists are well positioned to educate par-
ents about how to prevent teen prescription 
drug abuse,” the Association said in a letter to 
DEA Administrator Michele Leonhart. “Over 
two-thirds of Americans visit a dentist at least 
once a year. Dentists can use those visits to ed-
ucate parents how to properly secure and dis-
pose of unused pharmaceuticals and recognize 
signs of abuse in their children. This is especial-
ly true of dentists who prescribe medications to 
manage post-operative pain.”

Dentists must register with the Drug 
Enforcement Administration for authori-
zation to prescribe controlled substances. 

Medicine Abuse Project
The Association offered “strong support” 

for the Partnership for DrugFree.org’s Medi-
cine Abuse Project, a multi-year educational 
effort to raise awareness about the dangers of 
medicine abuse.

Prescription medicines are now the most 
commonly abused drugs among 12- and 
13-year-olds and are second to marijuana 
among young adults, according to 2010 data 
from the Substance Abuse and Mental Health 
Services Administration. Studies indicate 
these drugs often are obtained from a friend, 
family member or the home medicine cabinet.

“When used as prescribed, narcotic pain 
medications are safe and effective at minimiz-
ing post-operative pain,” Dr. Calnon said. 

“But using them for any other purpose is il-
legal, dangerous and can even be fatal.” The 
ADA encourages patients or their caregivers 
to visit the Medicine Abuse Project website 
(medicineabuseproject.org) to learn more 
about how to prevent medication abuse.

Association resources
The Association offers additional informa-

tion for patients at MouthHealthy.org and for 
professionals at www.ada.org/7541.aspx. An 
ADA policy statement (www.ada.org/7578.
aspx) encourages continuing education about 
the appropriate use of opioid pain medications 
to promote responsible prescribing practices 
and limit instances of abuse and diversion. ■

—palmerc@ada.org
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Celebrate GKAS 
at Oct. 22 Gala

San Francisco—The ADA Foundation 
Give Kids A Smile 10th Anniversary Gala is 
Monday, Oct. 22 from 7 p.m.-11:30 p.m. 
at the Marriott Marquis in San Francisco.

The ADA Foundation would like to thank 
individual supporters and industry friends 
for their generous contributions, including: 

Benefactor, Henry Schein; Pa-
trons, the American Acad-
emy of Periodontology, 
AXA Equitable Life In-
surance Co., CareCredit, 
Colgate, DENTSPLY, 
and Great-West Life & 

Annuity Insurance Co.; and sponsors, 3M 
ESPE, American Dental Education Associa-
tion, Air Techniques, DEXIS, Patterson Den-
tal, and Procter & Gamble.

Each ticket is $250, of which $100 is 
a tax-deductible charitable contribution 
to the ADA Foundation. Tickets may be 
purchased on-site at the Annual Session   
by visiting the ADA Convention Services 
Offi ce located at the Marriott Marquis San 
Francisco in Golden Gate A beginning on 
Thursday, Oct. 18.

For more information, call the ADA 
Foundation at 1-312-440-2547. ■
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    Your contributions allow ADPAC to  
champion the profession of dentistry  
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  Preserve Dentistry — 
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  Visit adpac.ada.org or call 202.898.2424.
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BY KELLY SODERLUND
Dentists remain concerned about the eco-

nomic conditions in their practices. 
This is according to third quarter results from 

the ADA’s Dentists’ Economic Confi dence 
survey, conducted by the Association’s Health 
Policy Resources Center. The HPRC collected 
responses from more than 1,600 dentists, who 
were asked to indicate their feelings about net 
income, gross billings, appointment times, treat-

ment acceptance rates, overall economic condi-
tions and plans to hire new staff in their offi ces. 

Based on survey results, the HPRC creates 
two indices of economic confi dence on a scale 
from -100 to 100. The index scores refl ected an 
overall picture of dentists’ confi dence in various 
sectors both today and six months from now.  A 
score of 100 would be achieved if no negative 
responses were received, while a score of -100 
would be the result of no positive responses.

In the third quarter, dentists’ responses cre-
ated an index score of -28, a drop of 11 points 
from the second quarter. Confi dence for the 
future, six months from when surveyed, was 
scored at -12, a decrease of 15 points from 
the second quarter. 

Dr. Jeffrey Cole, member of the Council on 
Dental Practice’s Subcommittee on Econom-
ic Issues, joins HPRC staff members and out-
side experts on the dental economy who have 
said dentistry is experiencing a downturn in-
dependent of the one the country as a whole 
has felt. The recession has exacerbated what 
was already happening in the dental industry. 

“It seems that this survey confi rms what den-
tal economists have been suggesting; there are 
negative economic trends in dentistry, which 
seem to be independent of the recent econom-
ic downturn. We see a decrease in confi dence 
when looking at areas such as the number of pa-
tient visits and dentists’ incomes. These are the 
same areas that have been identifi ed as trend-
ing downward, according to recent research 
fi ndings, even in years prior to the economic 
downturn,” Dr. Cole said. “This suggests that 
even when the economy makes a full recovery, 
we have to be cognizant of the fact that not all 
identifi ers related to dental practice economics, 
which have been trending downward, will re-
verse themselves in the same manner as the over-
all economy. Practicing dentists need to plan 
accordingly.”

Among some of the survey fi ndings: 
• The aspect of dental practice viewed 

most negatively by respondents was open ap-
pointment times. More than half felt nega-
tively about open appointment times today 
and nearly 36 percent felt negatively when 
thinking about open appointment times six 
months ahead. 

• The biggest change between second and 
third quarter survey results was in perception 
of treatment acceptance rates. More than 38 
percent reported a negative response in the 
third quarter, an increase from the nearly 33 
percent in the second quarter. 

• Younger dentists felt more optimistic 
than older dentists. More than 38 percent of 
dentists under 35 felt positively about their 
net income today and more than 46 percent 
felt positive about it six months out. Nineteen 
percent of dentists 65 and older felt positively 
about their net income today and nearly 23 
percent felt positive six months in the future. 

Member dentists can download the full re-
port free at www.ada.org/freereports. Others 
can purchase an electronic version of the re-
port (DECS3-2012D) on adacatalog.org for 
$50. 

A course at Annual Session promises to shed 
light on whether the effects of the recent eco-
nomic downturn are temporary or whether 
there are other long-term forces at play. Has 
the Economic Downturn Changed Dentist-
ry Forever? (course 5307) will be presented 
from 10:30 a.m.-1 p.m. Oct. 18. There is no 
fee for the course, and participants are eligible 
to receive 2.5 continuing education units. ■

—soderlundk@ada.org

“ I hear other d
entists complain about pay

ing too 

much for insura
nce, not getting

 good service, 

and so on. My response: che
ck out the ADA and 

Great-West Life. I can't say e
nough good thi

ngs 

about what they've don
e for me.” 

   – Carmella Fanelle, D.D.S. “  Great-West Life was much easier 

to work with, and much more 

understanding, than the other 

company (when filing for  

disability benefits).” 
– R. Todd Erickson, D.D.S.

“ I looked into a few other companies, 
 but found that I couldn’t get a 
better deal than through the 
 ADA-sponsored group policy.” 

– Jacy Robling, D.D.S.

104,810
ADA dentists, dental students, and 
their family members (and counting!)  
own ADA-sponsored insurance.

More ADA members choose us every day for life, 
disability and supplemental medical insurance.  
And meeting their unique insurance needs is all  
we do. Which are just some of the reasons why  
our participating members say it’s a smart move.

Call us at 866-607-5330 or visit insurance.ada.org.
This material is an outline only and not a contract. Benefits provided under respective Group Policy Nos. (104TLP Term Life, 1105GDH-IPP Disability Income 
Protection, 1106GDH-OEP Office Overhead Expense Disability, 104GUL Universal Life, and 1107GH-MCP MedCASHSM) issued to the American Dental 
Association; insured by Great-West Life & Annuity Insurance Company. Benefits are provided through a group policy filed in the State of Illinois, and coverage is 
available to all eligible ADA members residing in any U.S. state or territory. This policy is filed in accordance with and governed by Illinois law. Term Life, Universal 
Life and MedCASH premiums increase annually, Income Protection every 5 years and Office Overhead Expense every 10 years. Premium credit discount not 
guaranteed but reevaluated annually. Each Plan participant will receive a Certificate of Insurance explaining the terms and conditions of the policy. 
©2012 Great-West Life & Annuity Insurance Company. The inverse boomerang logo is a registered trademark of Great-West Life & Annuity Insurance Company. 
All Rights Reserved. ADA12V3

Dentists concerned about 
economic recovery

Economic perceptions 

Source: American Dental Association, Health Policy Resources Center, Dentists’ Economic 
Confidence, Third Quarter of 2012. 

        entists indicated how they felt about specific aspects of their
        practice now and how they anticipated they would feel six 
months from now. 
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Tired of Price Increases on 
Over-Priced Implants?
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Implant Direct’s New Las Vegas Training Center
Implant Direct offers an extensive list of educational opportunities at its Las
Vegas Training Center with computers at each desk for Image Guided Surgical
Training, models/mannequins for hands-on training and a four chair dental office
for live surgical demonstrations. 

For information on courses and dates, both in Las Vegas and 
throughout the US, visit Implant Direct's website or use your smart
phone to link directly to our Educational Section.

Next Course: November 30-December 2
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 Earn 1 free CE! • Screening Dates: October 18-20
Appointments: 7  -11:30 a.m. • Walk-ins: 12-3 p.m.

Participation in the ADA Health Screening Program 
qualifies the participant for one free continuing 
education credit.
This year’s Health Screening Program (HSP) gives you an opportunity 
to contribute to research into the health and safety of the dental team 
and to receive personal health screening results. Additional popular 
medical screenings will be available for a small fee. Participation is 
limited to individuals who register for the Annual Session as dentists, 
hygienists or chairside assistants. 

The Health Screening Program has been a popular Annual Session 
event since 1964, helping dentists monitor their own health while 
promoting the health and safety of the dental team and patients.

Participation is by appointment only on October 18-20 from 
7 a.m.-11:30 a.m. Walk-in participation is available to dentists, 
hygienists and chairside assistants on October 18-20 from 
Noon-3 p.m.

Location: Moscone South, Exhibit Level, Room 104
Thursday, October 18
Appointments:  .................................................................. 7 a.m.-11:30 a.m.
Walk-ins:   .............................................................................. Noon-3 p.m.
Friday, October 19
Appointments:  .................................................................. 7 a.m.-11:30 a.m.
Walk-ins:  ................................................................................ Noon-3 p.m.
Saturday, October 20
Appointments:  .................................................................. 7 a.m.-11:30 a.m.
Walk-ins:  ................................................................................ Noon-3 p.m.

Did you know?
• More than 60,000 dental professionals have participated in the HSP 

to date, creating one of the largest databases of information on the 
health of the dental team.

• Researchers have published more than 50 articles in peer-reviewed 
journals since 1975 using data obtained from the HSP, leading to significant 
improvements in the health and safety of the dental team members and the 
patients they serve.

• The HSP identified hepatitis B as an occupational hazard for the dental 
team and showed the effectiveness of the HBV vaccine in preventing 
disease transmission.

• HSP data demonstrated that HSP dentists’ HCV and HIV seroprevalences 
are below the levels of the general population even without the benefit 
of an effective vaccine.

• HSP dentists’ urinary mercury levels are now at or below the general 
population levels.

• The HSP provided feedback to manufacturers of latex-containing 
products to help reduce exposure of the dental team to this 
potential allergen.

• The HSP is moving in exciting new directions, including educating 
dentists about new technologies that offer opportunities to serve  
patients by conducting certain medical screenings in the dental office.

Corporate Sponsors
The ADA thanks these sponsors for their generous support of the 
2012 Health Screening Program:

Platinum Sponsor

Sponsors

DentalEZ
Henry Schein Cares

Silver Sponsor

AXA Equitable Life Insurance Company

Gold Sponsors

2012 ADA Health Screening Program  
Here’s an opportunity you don’t want to miss!
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BY KELLY SODERLUND
Oak Brook, Ill.—The Journal of the Ameri-

can Dental Association, which celebrates its 
100th birthday next year, has expanded over 
the years from a print-only publication to a 
multiplatform learning experience, accessible 
on your computer or even your smartphone.

And now comes “JADA Live,” an educa-
tional in-person seminar that presents the kind 
of science-based knowledge and information 
JADA readers expect.  Three cities—Dallas, 
Oak Brook, Ill., and Philadelphia—played 
host to JADA Live, a series of continuing ed-
ucation seminars presenting information on 
hot topics in dentistry. 

“Live meetings and reading journals are 
the two most preferred learning methods 
for dentists,” said Michael Springer, manag-
ing vice president for publishing at the ADA 
and publisher of JADA. “With the JADA Live 
program we are able to offer both in one neat, 
convenient package.”

The headline for the Oak Brook event, held 
Sept. 21 at the Chicago Oak Brook Hills Mar-
riott Resort, was Dentistry in the Digital Age: 
Unlock Your Practice Potential. And who 
better to kick off a technology-fi lled day than 
Dr. Edward J. Zuckerberg, a national lecturer 
on technology, practice marketing and social 
media for the dental practice? He’s Facebook 
founder and CEO Mark Zuckerberg’s father. 

“You know, there was a time when I was just 
known for me, not just as Mark’s dad,” Dr. 
Zuckerberg joked to the crowd of more than 
150 dentists. “I’ve been on the scene for awhile.” 

He discussed the importance of having 
networked computers in the dental offi ce, a 
computerized practice management system, a 
website promoting the practice and an email 
account. “I don’t care how much of a dino-
saur you are, you need these things in your 
practice,” Dr. Zuckerberg said. 

The Dobbs Ferry, N.Y.-based dentist was an 
early adopter of technology, computerizing his 
offi ce in 1984, using digital radiographs since 
1997 and working paperless since 2005. Despite 
his familial affi liation with Facebook, Dr. Zucker-
berg is a huge advocate for dentists using the so-

cial networking website to market their practice. 
He provided the audience with a brief tutorial 

on how to set up a Facebook page and how to 
create and purchase an ad for a dental practice. 
Dr. Zuckerberg even gave the crowd an online 
code that would give them $50 for advertising 
on Facebook, courtesy of the company. 

The digital theme didn’t stop with Dr. Zuck-
erberg’s keynote address. Each of the breakout 
sessions offered attendees information on how 
to digitize their practice and insight into digital 
radiography and cone beam 3-D. 

Dr. John B. Ludlow, who will join the ADA 
Council on Scientifi c Affairs in November, is 
a professor in the radiology section of the De-
partment of Diagnostic Sciences and General 
Dentistry at the University of North Carolina 
School of Dentistry. Dr. Ludlow led a break-
out session in which he discussed his role as a 
consultant on the August JADA article pre-
senting an ADA report with recommenda-
tions for the safe use of cone-beam computed 
tomography in dental practice. This imaging 
method provides three-dimensional detail of 
oral and maxillofacial structures, which can 
help clinicians provide improved treatment 
and lead to better patient outcomes. 

The council is in the process of revising its se-

Zombies: ‘coolest alternatives to sugary snacks’
BY KAREN FOX

Stop Zombie Mouth is 
digging in for Halloween. 

The oral health initiative 
and partnership between the 
ADA and PopCap Games, 
makers of the family-friendly 
video game Plants vs. Zom-
bies, continues through the end 
of October—culminating with 
Halloween. Stop Zombie Mouth trading 
cards and coupons redeemable for free 
copies of Plants vs. Zombies can be given 
away to trick-or-treaters as a tooth-friendly 
alternative to candy.

Several new features were added to the 
Stopzombiemouth.com website in Sep-
tember, and the campaign received kudos 
from a consumer watchdog group. 

“The ADA and PopCap Games have 
come up with a fun, clever and compelling 
approach that should appeal to young trick-
or-treaters this Halloween,” said Margo 
Wootan, director of nutrition policy at the 
Center for Science in the Public Interest. 
“This campaign will help children recog-
nize the relationship between healthy eating 
and healthy teeth, and provide one of the 

coolest alternatives to sugary 
snacks yet.”

New content on the web-
site includes Halloween 
decorations and kids’ activ-
ity pages, a music video, 
fun facts and more. Links 
to MouthHealthy.org, the 

ADA’s consumer website, 
and ADA Find-a-Dentist are also on the site. 

A limited run of 1 million packs of trad-
ing cards featuring characters from Plants 
vs. Zombies and new ones developed for 
the campaign are being distributed via par-
ticipating dentists. Each card pack includes 
a coupon redeemable for a free copy of full 
PC/Mac edition of Plants vs. Zombies. 
Game coupons can also be downloaded for 
free from www.stopzombiemouth.com. In 
addition, 10 different rare trading cards 
have been randomly included among the 5 
million total cards, and there are two mys-
tery puzzles that can be built with specifi c 
subsets of the cards.

There are 50 sets of cards in a box, which 
are free to ADA members and can be or-
dered at www.adacatalog.org. (A nominal 
shipping charge is applied.) ■

Full house: More than 150 people attended the JADA Live seminar in Oak Brook, Ill., on Sept. 21. 

Going with the flow 
has never been easier.
With optimal flowability utilizing 100% spherical fillers, 
Estelite Flow Quick® & High Flow offer versatility and strength 
in one. It’s the ideal solution for a wide variety of cases 

including direct anterior and posterior 
restorations, shallow tunnel preps, cavity 
lining, blocking undercuts, and the repair of 
porcelain or composite. The new unit-dose 
dispensing system is uniquely comfortable, 
quick and easy to load, and offers isolated 
lining to targeted areas. Strength, versatility 

and a convenient choice of two viscosities…Estelite Flow 
Quick® & High Flow has it all.
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now in a targeted unit-dose delivery system.
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Estelite Flow Quick® & High Flow
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lection criteria guidelines for using radiographs. 
The ADA has stated that dentists should apply 
the ALARA principle (As Low As Reasonably 
Achievable) to reduce radiation exposure to 
their patients by determining the need for and 
type of radiographs to take; using best practices 
during imaging, including the application of 
quality control procedures; and interpreting the 
images completely and accurately.

Dr. Ludlow re-emphasized the ADA posi-
tion and the importance of balancing the risk 
of the exam versus the benefi t of conducting 
it. He said it’s also important for dentists to 
reassure patients by providing perspective on 

‘JADA Live’ debuts in three cities the amount of radiation they will be exposed 
to. He noted that many patients equate ra-
diation exposure to disasters such as the melt-
down at the Fukushima Daiichi Nuclear Pow-
er Plant in Japan last year, when in reality the 
amount is microscopic. “You can help patients 
by being well-informed,” Dr. Ludlow said.

Being well-informed is not only an asset 
for communicating with your patients but for 
determining how to incorporate technology 
into your dental practice, according to Dr. 
Lou Shuman, president of Pride Institute, a 
practice management consulting fi rm. Dr. 
Shuman presented Making Every Technology 
Purchase Count during a breakout session 
and outlined what he believes dentists should 
do before moving in one technological direc-
tion or the other. 

The most important thing is for the dentist 
to act as the leader of his or her practice and 
be the authority on where the offi ce will go in 
the technological sphere. 

“You establish the culture and you are the 
coach,” Dr. Shuman said. “If you have the 
right culture, it’s amazing what you can do.” 

Dr. Shuman showed an example of a calcula-
tor that determines return on investment in any 
particular technology. It quantifi es the purchase 
and shows how and when dentists  might see a 
fi nancial return on their initial investment. 

Dentists who attended the JADA Live 
events were eligible to receive up to seven 
hours of continuing education credit.  

“We’re delighted to be able to engage with 
JADA’s readers in a live format and to bring 
them information that is timely and relevant 
to their practices,” Mr. Springer said. ■

—soderlundk@ada.org
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BY KELLY SODERLUND
San Francisco—The City by the Bay will 

have some brighter smiles next month. 
As part of its Give Kids A Smile initiative, 

the ADA is collaborating with a number of 
different agencies and corporations to pro-
vide free oral health education and screenings 
for nearly 2,000 children Oct. 15-17. Two 
elementary schools and the San Francisco 
General Hospital Women, Infants and Chil-
dren program will host the events, which will 
precede the ADA’s Annual Session. 

The screenings are a collaboration between 
the ADA; Colgate’s Bright Smiles, Bright Fu-
tures ; the National Children’s Oral Health 
Foundation; Sesame Workshop, the nonprofi t 
company behind Sesame Street; the San Fran-
cisco Department of Public Health; and the 
San Francisco Dental Society. The SFDS al-
ready has an extensive program in place that 
screens every kindergartner in the San Fran-
cisco Public Schools. 

“We’re really happy that the ADA ap-
proached us to try and help us develop a 
screening education event that dovetails with 
what we do here in the city already,” said 
Dr. Jeffrey Jang, chair of community dental 

health for the SFDS. “I think it’s a great event 
because it has to do with dental education 
and dental awareness among the children, 
parents and the whole community. But it’s 
also putting organized dentistry out into the 
forefront and letting the public know that the 
San Francisco Dental Society and the ADA 
and the California Dental Association are the 

leaders of dental edu-
cation.” 

On Oct. 15, volun-
teers will be on hand 
at Gordon J. Lau 
Elementary School, 
which has a primar-
ily Chinese American 
population of around 
730 students. ADA 
dignitaries, includ-
ing President Wil-
liam Calnon, Pres-
ident-elect Robert 
Faiella and Executive 
Director Kathleen 
O’Loughlin, will visit 
E.R. Taylor Elemen-
tary School, which 

also has a primarily Chinese American popu-
lation of around 790 students, on Oct. 16. 

At each of the schools, every student will 
receive oral health education, and pre-kin-
dergarten, kindergarten, second- and fi fth-
graders will be screened. Every child will also 
take home a backpack with a toothbrush and 
toothpaste donated by Colgate. 

The backpack will also contain a Sesame 
Street DVD featuring Elmo, Abby Cadabby 
and families modeling healthy behavior, activ-
ity sheets for the children and tips for parents. 
The Sesame Street kit is in both English and 
Spanish, and the parent tip sheet has been 
translated into Chinese, said Cynthia Barron, 
senior project director for educational out-
reach for Sesame Workshop. 

Abby Cadabby will visit San Francisco Gener-
al Hospital on Oct. 17, where 150-200 families 
will receive oral education, screenings, fl uoride 
varnish (if applicable) and other treatment as 
needed through the WIC program. WIC pro-
vides federal grants to states for nutrition educa-
tion and health care referrals.

Representatives from the Native American 
Health Center will also be available on Oct. 17 
to provide treatment for children who qualify.  

Through the ADA’s Give Kids A Smile pro-
gram, more than 400,000 underserved chil-
dren nationwide receive free dental services. 
GKAS events take place across the country all 
year but the program is recognized nation-
ally on the fi rst Friday in February. This year 
marks the 10th anniversary of the program. ■

—soderlundk@ada.org

ANNUAL SESSION

Giving San Francisco kids a smile

Fun to brush: Dr. Jeffrey Jang teaches San Francisco children how to brush at 
a previous screening event. 

Brazilian dentist 
to present course

San Francisco—Dr. Meire Abramoff, the 
winner of the annual scientifi c contest at the 
Congresso Internacional de Odontologia de 
São Paulo in São Paulo, Brazil, will show-
case her presentation at the ADA Annual 
Session Oct. 20.

Dr. Abramoff will present the free course, 
New Perspectives on the Use of Lasers in 
Oncologic Patients (course 7310), Oct. 
20, 8-9:30 a.m. at the Moscone Center.

Dr. Abramoff, a periodontist,  is laser cer-
tifi ed by the Brazilian Federal Council of 
Dentistry, has a master’s degree in health 
science from the graduate program of plas-
tic surgery at the Universidade Federal de 
São Paulo and is a scientifi c collaborator in 
the Research and Educational Center for 
Photo Therapy in Health Science.

Dr. Abramoff 
will provide a ba-
sic understanding 
of low level laser 
therapy, discuss 
laser therapy use 
to treat chemotherapy-induced oral muco-
sitis in cancer patients and establish a new 
perspective on the use of low level laser 
therapy in bone that has had radiotherapy.

This course is sponsored by the ADA 
and the São Paulo Dental Association, 
and facilitated by the ADA Division of 
Global Affairs. To register, log on to 
ada.org/session. 

For more details about other interna-
tional events and services at Annual Ses-
sion, call toll-free, Ext. 2726. ■

Dr. Abramoff

“It’s an honor to have these two distin-
guished speakers debate national politics less 
than three weeks before the 2012 elections,” 
said Dr. Kent Percy, general chair, Council on 
ADA Sessions. “Their ideas on which party 
should lead the nation and why generally are 
on opposing sides of the question, so attend-
ees can expect a lively discussion.”

After Mr. Reich and Mr. Will make their 
introductory remarks, they will sit down with 
ADA leaders for a candid Q & A session at 
this Annual Session special event. 

Virtual Annual Session-goers can also log 
on to attend six live-patient Education in the 
Round courses and will be able to ask speakers 

ADA365
Continued from Page 1

questions using a live chat function. Courses 
include: 

• Class II Resins Can Be Simple and Fast, 
by Dr. Gordon Christensen (course 5401, 
Oct. 18, 10 a.m.-1 p.m. PST);

• Live-Patient Demonstration of Imme-
diate Lower Denture Stabilization Using 
Mini Dental Implants, by Dr. Raymon Choi 
(course 5402, Oct. 18, 2-5 p.m. PST); 

• Soft-Tissue Surgery for Augmentation 
of Keratinized Gingiva, by Dr. Jon B. Su-
zuki (course 6401, Oct. 19, 8:30-11:30 a.m. 
PST); 

• User-Friendly Techniques for Automatic 
Extraction of Teeth and Socket Grafting, by 
Dr. Lee H. Silverstein (course 6402, Oct. 19, 
2-5 p.m. PST);

• Examination, Diagnosis and Treatment 
of the Restorative-TMD Patient, by Dr. 
James McKee (course 7401, Oct. 20, 8:30-

11:30 a.m. PST); 
• Lasers in the Dental Practice—A Live-

Patient Demonstration, by Drs. Charles 
Hoopingarner, David Roshkind and Don-
ald Coluzzi (course 7402, Oct. 20, 2-5 p.m. 
PST).

This year’s Open Clinical and Science Fo-
rums, Screening for Medical Conditions in the 
Dental Offi ce (course 5370, Oct. 18, 2:30-4 
p.m. PST) and Medication-Associated Osteo-
necrosis of the Jaws (course 6370, Oct. 19, 
8:30-10 a.m. PST) will also be streamed live.

Other ADA365 presentations from Annual 
Session include a guided tour of the ADA 
CE Hub, live panel discussions from women 
dentists, new dentists and dental students and 
more. Up to 35 hours of content will also be 
available for viewing after Annual Session for 
those who want to see a course or event they 
missed or to review one they attended. ■.

San Francisco—The ADA Annual Session is 
just days away, but it’s not too late to plan a 
quick trip to the Bay area.

Registration and course fees are still affordable 
and there are still many free continuing educa-
tion choices available. Just allow some 
extra time to pick up registration ma-
terials on-site at the Moscone Center. 

On-site registrants can plan to 
take advantage of ADA-exclusive 
events and services, including:

• learn with unique CE opportu-
nities like Education in the Round live-patient 
courses, hands-on cadaver workshops and free 
Preventive Equipment Maintenance Zone 
courses;

• shop at ADA World Marketplace, where 
more than 600 exhibitors will showcase the lat-
est products and services, and take advantage of 
free CE in the ADA CE Hub featuring learn-

ing opportunities at the Laser Pavilion, the 3-D 
Imaging Center, the Pride Institute Technology 
Expo and the CAD/CAM stage and more; 

• attend the Opening General Session and 
Distinguished Speaker Series Oct. 18, begin-

ning at 7:50 a.m., featuring Robert 
Reich and George F. Will; 

• take care of their well-being by 
participating in the ADA Health 
Screening Program Oct. 18-20 
(walk-in hours are noon-3 p.m. 
each day);

• celebrate a decade of GKAS by attend-
ing the ADA Foundation Give Kids A Smile 
10th Anniversary Gala Oct. 22, 7-11:30 
p.m., at the Marriott Marquis San Francisco, 
Yerba Buena Ballroom. To purchase tickets, 
contact the ADA Foundation toll free, Ext. 
2544 .

For more details, visit ADA.org/session. ■ 

Still time to plan a trip to Annual Session
Day-trippers can take advantage of CE, shopping, 
networking opportunities in San Francisco

New products get 
Annual Session spotlight

San Francisco—Visit the ADA World 
Marketplace Oct. 19 and 20 to hear 
about the latest advances in dentistry at 
the Annual Session Product Showcase.

Visitors can attend 30-minute presenta-
tions by participating dental companies on 
their latest products and enter to win a tab-
let computer. 

Programs will be presented by AirTech-
niques, Oct. 19, 11:30 a.m.-noon; Luxar-
Care, Oct. 19, 12:15-12:45 p.m.; Quality 
Systems, Oct. 19, 1-1:30 p.m.; Philips 
Sonicare and ZOOM, Oct. 20, 11:30 
a.m.-noon; and Quadex Pharmaceuticals, 
Oct. 20, 1-1:30 p.m. ■
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Editor’s note: This is the second part of a 
conversation about the issues facing the profes-
sion with Dr. Robert A. Faiella, ADA presi-
dent-elect, who will take offi ce Oct. 23 during 
Annual Session in San Francisco. Part 1 was 
printed in the Sept. 17 ADA News. ADA News 
Editor Judy Jakush interviewed Dr. Faiella. 

ADA News: The Board of Trustees ap-
proved the formation of the new Code Ad-
visory Committee to handle maintenance, 
changes and deletions to the Code on Pro-
cedures and Nomenclature. This replaces the 
Code Revision Committee. How do you de-
fi ne the CAC’s role for the profession? 

Dr. Faiella: To provide some historical 
context, initially the Code Revision Com-
mittee was created through the ADA-Delta 
settlement agreement approximately 10 years 
ago. That agreement has moved into an ex-
piration phase, but we still need to maintain 
the Code, especially with the technological 
changes in the current electronic transmis-
sions environment. With the development of 
the Code Advisory Committee, the Council 
on Dental Benefi t Programs is taking the 
responsibility for maintenance of the Code, 
in which a greater number of stakeholders 
will now be involved in an open, transparent 
process. They will vote by simple majority 
whether to accept new codes, modify existing 
codes or delete outdated or redundant codes. 
The Code may expand to include procedural, 
diagnostic and administrative codes. It must 
be granular enough to capture the work-
fl ow in the offi ce for the electronic record, 
but also must be basic enough to allow for 
reporting out for adjudication of insurance 
claims. These are two separate, but related, 
uses. For the patient health record, you need 
input codes for all that you do; but for pay-
ment, you only need to report out a single 
procedure code, and not every step you took 
to perform it. The procedural codes needed 
for insurance submissions are a small subset 
of the larger code needed to capture what 
dentists do in providing care.

The CAC is a 21-member voting body 
with representation from a wide range of 
dental stakeholders. As was the case under 
the former code revision process, the CAC 
actively engages the payer community to 
help us maintain the code. The major differ-
ence is that the new process will provide for 
the dental community with a better way to 
make the appropriate recommendations con-
sistent with developing codes for the elec-
tronic health record in dentistry. It’s really 
important for dentists to understand that the 
CAC’s mission is to make the Code refl ect 
what we do in the offi ce, but also to keep it 
relevant for the adjudication of claims. It is 
a very complex topic within the Bylaws re-
sponsibility of CDBP, and the council has 
embraced it.  CDBP’s continued work on the 
Code is refl ected in the latest release, CDT 
2013: Dental Procedure Codes.

ADA News: You’ve taken a lead role in 
helping the ADA develop standards for elec-
tronic health records, providing education 
about what’s coming and advocating for the 
profession within the process. What’s the sta-
tus of this transition? Do you think dentists 
are ready to move from paper to electronic? 
Do you think even those who aren’t required 
to move to an EHR system by 2014 will do 
so anyway? 

Dr. Faiella: People concerned about 

moving to an EHR are already doing many 
of their business transactions through an 
electronic environment. This is usually 
through their practice management software, 
which submits claims electronically with at-
tachments for adjudication. The question is 
whether dentists can fi nd certifi ed electronic 
record systems that meet the needs in their 
practices. As for the EHR, the fi rst point is 
that it is clearly the way of the future. For 
some in the baby boom generation, it can be 
a struggle to transition from paper to elec-
tronic transactions. But if you ask the new 
generation of dentists, they cannot imagine 
doing it another way. We know that the adop-
tion of technology changes from generation 
to generation, and that will drive the transi-
tion to a paperless environment. 

The second point is related to interopera-
bility, which few understand. Right now, you 
can buy an electronic health record system as 
a standalone product. You capture the data, 
but another system can’t read it because the 
information fi elds don’t match between sys-
tems. Someday, with the work we are doing 
on the development of standards, they will. 

Some people may think an electronic re-
cord is merely an electronic PDF of a paper 
fi le. That’s not it. A true electronic record 
means that fi elds match up from one record 
to another. Consider the fi eld for patient 
marital status. In some software programs 
marital status is given as married/not mar-
ried; in some it’s married, separated, divorced 
or single. That’s two choices in one program, 
and four in another. If I transfer a record to 
you, how do you map that and set parameters 
that allow for accurate communication of in-
formation? Field mapping can get very com-
plicated. It has to be standardized to work. 

For the EHR, it is not going to be one fi n-
ish line for every area in medicine and dentist-
ry in 2014. There will be sectors like hospitals 
and ambulatory centers, and certain govern-
ment program providers, like Medicare, that 
will be required to hit that goal fi rst. Eventu-
ally dentistry will be part of it, but we don’t 
know exactly when that is: there is no dead-
line for EHR implementation in dentistry at 
this time. Along the way we are making sure 
we are involved in the certifi cation of compli-
ant systems, developing standards specifi c to 
dentistry, educating our members as the pro-
cess moves along, and keeping liaison rela-

tionships with other standards organizations 
so we have input as things develop. Certifi -
cation is an important piece, and assures the 
standard will lead to interoperability. We have 
a dentist on the Certifi cation Commission for 
Health Information Technology for the fi rst 
time ever. We are working with the Offi ce of 
the National Coordinator in Washington to 
advocate for dentistry in the EHR develop-
ment process, which is still evolving. 

ADA News: Third-party payers like 
Delta Dental continue to cut reimbursement 
fees for dentists in various states. What is the 
ADA’s role in these situations? As Delta says, 
are the cuts simply just another refl ection of 
the economy? 

Dr. Faiella: Our role in third-party is-
sues is through the Council on Dental Ben-
efi t Programs and its Dental Benefi t Informa-
tion Service. The ADA has no direct control 
over third-party policy decisions. We can only 
engage them in dialogue, monitor what they 
are doing and inform our members on mat-
ters related to third-party issues. Each den-
tist has to look at his or her relationship with 
third parties individually. Federal law restricts 
our ability to negotiate or act on behalf of 
our members in this regard. We cannot give 
dentists advice on how to react, but we can 
keep them informed about how we commu-
nicate with insurers, and hopefully our con-
tinued communication with third parties on 
behalf of our members can result in favorable 
changes.

ADA News: What other third-party pay-
er issues are on the forefront for members?

Dr. Faiella: The legislative challenge 
to the noncovered services issue started in 
Rhode Island, which was the fi rst state to 
pass a law prohibiting a cap on noncovered 
services. Basically, it prevents capping by any 
insurance plan. Twenty-eight states now have 
legislation preventing capping of fees of non-
covered services. That is a huge achievement 
on this issue. And there are more states with 
similar, pending legislation. Obviously this is 
a state-based issue, and the wording of the 
proposed legislation varies by state. Our De-
partment of State Government Affairs pro-
vides advice and shares information about 
what other states are doing. This is an impor-
tant benefi t for our members and the state 

dental societies trying to achieve legislative 
traction on this and other state-based issues.

ADA News: The ADA’s GKAS pro-
gram has reached the milestone of a decade 
of providing education and messaging about 
the importance of dental care and a dental 
home, as well as advocating with policymak-
ers for better access to care for all. How do 
you see the program moving ahead? Does 
it need some retooling or redirection? Are 
there ways to measure the impact it has had 
on the profession and on access to care for 
patients? How will the recent collaboration 
with NASCAR open new avenues for GKAS, 
from bringing dental care and messages to 
kids and families in need to drawing more at-
tention from policymakers?

Dr. Faiella: GKAS started as a local pro-
gram by Dr. Jeff Dalin in St. Louis, whom I 
met when I went to the GKAS event in Vir-
ginia earlier this year. It provides a white-hot 
spotlight on the needs of a very vulnerable 
children’s population for oral health services. 
It is astonishing that we have 16 million chil-
dren in the U.S. with untreated caries, and 
80 percent of untreated caries is in 25 percent 
of the children. That’s an incredible statistic. 
According to the U.S. surgeon general’s re-
port on oral health, it accounts for 51 million 
hours of lost school time. But charity alone is 
not a solution, so obviously we need to hold 
these events to continue to drive home the 
importance of oral health to policymakers 
and legislators so they can see what a differ-
ence it makes when you remove the barriers 
to access to care in these vulnerable children.

The ADA took the local St. Louis pro-
gram national in 2003, which leads us to the 
ADA’s 10th GKAS anniversary. It’s tremen-
dous the way it has evolved to include NAS-
CAR through 3M ESPE’s relationship with 
them, which brings even a greater spotlight 
on the effort. We are happy to be partnered 
with 3M ESPE, NASCAR and Henry Schein 
and to work with Greg Biffl e and the No. 16 
car. We appreciate how having these partners 
come together brings more attention to oral 
health.

ADA News: The ADA Foundation has 
been fast evolving in the past few years. Has 
its role changed? What message do you want 
to convey about the role of the ADAF to 
members?

Dr. Faiella: After restructuring ADAF to 
make it the truly independent charitable arm 
of our Association, the Foundation has been 
evolving. From the leadership of Dr. Arthur 
Dugoni, who did a tremendous job, through 
that of the current president Dr. David Whis-
ton and executive director Gene Wurth, who 
joined ADAF last year, the Foundation is 
poised to continue in a strong and positive 
direction. Dr. Whiston has been absolutely 
tireless in his efforts to revitalize the Founda-
tion. The Association is excited by the future 
of the Foundation to fulfi ll its mission. We 
are looking forward to having the corpus of 
the Foundation continue to grow and to pro-
vide funding for what ADAF determines is 
appropriate to support oral health outcomes 
and programs benefi ting patients.

ADA News: The ADA Center for Evi-
dence-Based Dentistry is increasing efforts 
to tailor EBD workshops and teaching 

‘The work is never completed in advocacy’

See DR. FAIELLA, Page 22

Dr. Faiella: “We know that advocacy is the No. 1 reason members cite for being a member of the Asso-
ciation. Our Washington Offi ce is working very hard in a diffi cult political environment, particularly with an 
election coming. They have been successful in achieving many of our goals, but other goals are a little more 
elusive in this environment.” 
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BruxZir® restorations

After

Before

“The before-and-after photos above illustrate a case where we prepped tooth #8 and #9 for BruxZir 
crowns. Tooth #8 is a natural tooth that has been endondontically treated and tooth #9 has an existing 
PFM that needs to be replaced. The retracted and nonretracted “after” photos show the final BruxZir 
crowns cemented in place. Now, I’m not suggesting that you switch to BruxZir crowns for all of your 
anterior crowns; in fact, this case would have worked very well with IPS e.max®. However, for the patient 
who has broken other restorations or shows higher-than-average wear, BruxZir restorations can be an 
excellent anterior restorative option.”

 — Michael C. DiTolla, DDS, FAGD
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New West Dental Ceramics ** .................... Lake Havasu City ................... AZ ..................... 800-321-1614
A & M Dental Laboratories ** ..................... Santa Ana ............................. CA ..................... 800-487-8051
Advanced Dental Technology ** ................. Chula Vista ............................ CA ..................... 619-656-9422
Atlas Dental ............................................... Gardena ................................ CA ..................... 866-517-2233
BDL Prosthetics ** ..................................... Irvine ..................................... CA ..................... 800-411-9723
Beverly Hills Dental Studio ......................... Beverly Hills .......................... CA ..................... 800-215-5544
Bigler Dental Ceramics ** .......................... Tustin .................................... CA ..................... 714-832-9251
Continental Dental Laboratories ................. Torrance ............................... CA ..................... 800-443-8048
Creative Porcelain ......................................Oakland ................................ CA ..................... 800-470-4085
Crowns R Us .............................................. Brea ...................................... CA ..................... 562-694-8670
DentalLab.com ..........................................North Hollywood .................... CA ..................... 877-437-4647
Dental Masters Laboratory ......................... Santa Rosa ............................ CA ..................... 800-368-8482
G & H Dental Arts, Inc. ** ........................... Torrance ............................... CA ..................... 800-548-3384
Glidewell Laboratories **............................Newport Beach...................... CA ..................... 800-854-7256
Great Smile Dental Lab ..............................Northridge ............................. CA ..................... 877-773-8815
Ikon Dental Design ..................................... San Leandro .......................... CA ..................... 510-430-9659
Iverson Dental Laboratories ....................... Riverside ............................... CA ..................... 800-334-2057
Mr. Crown Dental Studio ............................ Santa Ana ............................. CA ..................... 800-515-6926
Nash Dental Lab, Inc. ................................. Temecula .............................. CA ..................... 877-528-2522
NEO Milling Center ..................................... Cerritos ................................. CA ..................... 562-404-4048
Nichols Dental Lab ..................................... Glendale ................................ CA ..................... 800-936-8552
Noel Laboratories, Inc. ............................... San Luis Obispo .................... CA ..................... 800-575-4442
PCS Dental Lab .......................................... Foster City ............................. CA ..................... 650-349-1085
Perfect Smile Dental Ceramics, Inc. ........... San Diego ............................. CA ..................... 877-729-5282
Polaris Dental Laboratory ** ....................... Anaheim ................................ CA ..................... 866-937-1563
Precision Ceramics Dental Laboratory ** ....Montclair ............................... CA ..................... 800-223-6322
Riverside Dental Ceramics ** ..................... Riverside ............................... CA ..................... 800-321-9943
Robertson Dental Lab ................................ Lompoc ................................. CA ..................... 800-585-3111
San Ramon Dental Lab .............................. San Ramon ........................... CA ..................... 800-834-4522
So Cal Dental Lab ...................................... Colton ................................... CA ..................... 909-633-6462
WORLD LAB U.S.A. ..................................... Irvine ..................................... CA ..................... 800-975-3522
Gnathodontics, Ltd. .................................... Lakewood .............................CO ..................... 800-234-9515
Zinser Dental Lab, Inc. ...............................Westminster ..........................CO ..................... 303-650-1994
Dodd Dental Laboratories...........................New Castle ............................ DE ..................... 800-441-9005

Carlos Ceramics Dental Lab .......................Miami .................................... FL ..................... 305-661-0260
DigiTech Dental Restorations .....................Doral ..................................... FL ..................... 888-336-1301
Fox Dental Laboratory ................................ Tampa .................................. FL ..................... 800-282-9054
Knight Dental Group ...................................Oldsmar ................................ FL ..................... 800-359-2043
TLC Dental Laboratory ...............................Orlando ................................. FL ..................... 800-262-2547
New Image Dental Laboratory ** ................Morrow .................................GA ..................... 800-233-6785
Oral Arts Dental Lab Georgia ...................... Chamblee ..............................GA ..................... 800-229-7645
Ridge Craft Dental Laboratory .................... Lagrange ...............................GA ..................... 800-516-0281
The Lab 2000, Inc. ..................................... Columbus ..............................GA ..................... 800-239-3947
Eclipse Dental ............................................Waterloo ................................IA ..................... 319-232-6020
Oral Arts Dental Lab Iowa ..........................Dubuque ................................IA ..................... 800-747-3522
AOC Dental ................................................ Hayden ...................................ID ..................... 800-729-1593
Accudent Dental Laboratory ....................... Lansing ..................................IL ...................... 800-895-3565
Artistic Dental Studio, Inc. .......................... Bolingbrook ............................IL ...................... 800-755-0412
Dental Arts Laboratories, Inc. ..................... Peoria ....................................IL ...................... 800-322-2213
Dental Arts Lincolnshire ............................. Lincolnshire ...........................IL ...................... 800-779-5089
Distinctive Dental Studio, Ltd. ....................Naperville ...............................IL ...................... 800-552-7890
Prosthotech ** ........................................... Sugar Grove ...........................IL ...................... 630-466-8333
Quad City Dental Laboratory Inc. ................Moline ....................................IL ...................... 888-797-5707
Rockert Dental Studio ................................Wheaton .................................IL ...................... 800-665-1401
Vitality Dental Arts ** ................................. Arlington Heights ....................IL ...................... 800-399-0705
Ito & Koby Dental Studio ............................ Indianapolis ............................IN ..................... 800-288-6684
Lumident, Inc. ............................................ Indianapolis ............................IN ..................... 866-586-4336
Myron’s Dental Laboratory ......................... Kansas City ........................... KS ..................... 800-359-7111
Keller Dental Laboratory............................. Louisville ............................... KY ..................... 800-292-1894
CDS Dental Studio ** ................................. Bossier City ............................IL ...................... 800-259-7775
Crown Dental Studio .................................. Shreveport ............................ LA ..................... 800-551-8157
Pfi sterer-Auderer Dental Lab ......................Metairie ................................. LA ..................... 800-288-8910
Arcari Dental Lab .......................................Wakefi eld ..............................MA .................... 781-213-3434
Aronovitch Dental Laboratory .....................Owings Mills .........................MD .................... 800-441-6647
Eliason Dental Lab ..................................... Portland ................................ME .................... 800-498-7881
Apex Dental Milling .................................... Ann Arbor .............................. MI ..................... 866-755-4236
Artistic Dental Lab ** ................................. Allen Park .............................. MI ..................... 800-437-3261
Davison Dental Lab .................................... Flint ...................................... MI ..................... 800-340-6971
Dental Art Laboratories .............................. Lansing ................................. MI ..................... 800-444-3744
D.H. Baker Dental Laboratory ..................... Traverse City ......................... MI ..................... 800-946-8880
Olson Dental Laboratory ............................. Clinton Township ................... MI ..................... 800-482-3166
Spartan Dental Lab .................................... Lansing ................................. MI ..................... 800-678-2227
U.S. Dental Laboratories ............................ Southfi eld .............................. MI ..................... 248-557-8029
Xcel Dental Studio ..................................... Flint ...................................... MI ..................... 810-733-0909
Excel Dental Studios Inc. ............................Minneapolis...........................MN .................... 800-328-2568
Harrison Dental Studio ...............................West St. Paul .........................MN .................... 800-899-3264
Saber Dental Studio ................................... Brooklyn Center.....................MN .................... 800-264-3903
Thoele Dental Laboratory ...........................Waite Park ............................MN .................... 800-899-1115
Trachsel Dental Studio Inc. ** .................... Rochester ..............................MN .................... 800-831-2362
Webster Dental Laboratory ......................... St. Paul .................................MN .................... 800-621-3350
Wornson-Polzin Dental Lab ........................North Mankato ......................MN .................... 800-950-5079
Becker Dental Lab, Inc. .............................. Herculanem...........................MO .................... 800-963-6691

Authorized BruxZir Laboratories
LABORATORY CITY  STATE PHONE LABORATORY CITY  STATE PHONE

IPS e.max is a registered trademark of Ivoclar Vivadent.
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Here’s why… The high-resolution photomicrographs below capture cross-sectioned samples of BruxZir Solid Zirconia and two generic competitors. 
The visible white spots in the competitor samples reveal agglomerates that remain after the sintering process, which decrease translucency and flexural 
strength. BruxZir Solid Zirconia has a smaller grain size and is nearly free of agglomerates. Unique, patented colloidal zirconia processing gives BruxZir Solid 
Zirconia higher flexural strength and provides more natural-looking restorations. 

deliver more lifelike results

For more information, visit 
www.bruxzir.com
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Color Wavelength (nm)

Spectrophotometer: PerkinElmer LAMBDA 35 UV/Vis System
National Institute Standards (NIST) calibrated. 

20 mm x 20 mm x .60 mm sample.

Solid Zirconia

Other full-contour zirconia materials

BruxZir zirconia exhibits higher translucency in the 
warm color spectral wavelength (>550 nanometers), 
allowing for more natural-looking restorations.

BruxZir Solid ZirconiaBrand A Solid Zirconia Brand B Solid Zirconia

BruxZir is a registered trademark of Glidewell Laboratories. Prismatik Clinical Zirconia is a trademark of Glidewell Laboratories.

Authorized BruxZir Laboratories

Keller Laboratories, Inc. ** ......................... Fenton ...................................MO .................... 800-325-3056
Mallow-Tru Dental Studio .......................... Lee’s Summit ........................MO .................... 800-444-3685
Midwest Dental Laboratory ........................ St. Louis ................................MO .................... 800-325-8011
Stewart Dental Laboratories ....................... Columbia ...............................MO .................... 866-724-5509
Oral Tech Dental Laboratory....................... Pearl .....................................MS .................... 800-321-6201
Western Dental Arts ................................... Billings ..................................MT .................... 406-652-1652
Carolina Outsource Inc. .............................. Charlotte ...............................NC ..................... 704-814-0644
Drake Precision Dental Laboratory ............. Charlotte ...............................NC ..................... 800-476-2771
Natural Ceramics Inc. ................................ Fayetteville ............................NC ..................... 910-425-8296
The Freeman Center .................................. Stallings ................................NC ..................... 800-659-7636
Kiess Kraft Dental Laboratory .....................Omaha .................................. NE ..................... 800-553-9522
H & O Dental Laboratory ............................Manchester ...........................NH ..................... 800-543-4312
Excel Berger Dental Laboratory ..................North Brunswick.................... NJ ..................... 800-438-3384
Ideal Dental Laboratory .............................. Albuquerque ..........................NM .................... 800-998-6684
Core 3D Centres, LLP ................................. Las Vegas ............................. NV ..................... 888-750-9204
Digital Dental Studio .................................. Henderson ............................. NV ..................... 702-992-4055
Las Vegas Dental Studio ............................ Las Vegas ............................. NV ..................... 800-455-1598
Las Vegas Digital Dental Solutions ** ......... Las Vegas ............................. NV ..................... 800-936-1848
Creo Dental ................................................New York .............................. NY ..................... 212-302-3860
Elegant Dental Laboratories ....................... Brooklyn ................................ NY ..................... 877-335-5221
MobileTek Dental Labs ..............................New York .............................. NY ..................... 917-747-7519
Smile Design Dental Laboratory ................. Port Washington .................... NY ..................... 516-472-0890
AccuTech Dental Lab ................................. Reynoldsburg ........................OH ..................... 614-751-9888
John Hagler, CDT .......................................New Albany ...........................OH ..................... 614-560-5667
New Era Dental Arts, LLC ........................... Sylvania ................................OH ..................... 800-971-8201
Northwest Ceramics Inc. ............................ Columbus ..............................OH ..................... 614-451-9597
ROE Dental Laboratory ............................... Garfi eld Heights .....................OH ..................... 216-663-2233
Salem Dental Laboratory ............................ Cleveland ..............................OH ..................... 800-747-5577
Tooth Fairy Dental Lab ............................... Findlay ..................................OH ..................... 419-429-8181
Flud Dental Laboratory ............................... Tulsa .....................................OK ..................... 800-331-4650
Great Southwest Dental Laboratory ............Oklahoma City .......................OK ..................... 800-777-1522
Imperial Crowns Dental Laboratory ............ Broken Arrow ........................OK ..................... 866-207-0858
Applegate Dental Ceramics ........................Medford ................................OR ..................... 541-772-7729
Ceramicraft Dental Lab .............................. Bend .....................................OR ..................... 541-318-7808
Albensi Laboratories** ............................... Irwin ..................................... PA ..................... 800-734-3064
DeLux Dental Laboratory ............................ Reading ................................. PA ..................... 800-541-5642
Dynamic Dental Group: Toothsmiths ........... Lititz ...................................... PA ..................... 717-626-8806
Innovative Dental Arts ................................North Huntingdon .................. PA ..................... 866-305-5434
Newtech Dental Laboratories ..................... Lansdale ............................... PA ..................... 866-635-5227
Maverick Dental Laboratories..................... Export ................................... PA ..................... 866-294-7444
Thayer Dental Laboratory ...........................Mechanicsburg ..................... PA ..................... 800-382-1240
Sherer Dental Laboratory ........................... Rock Hill ................................ SC ..................... 800-845-1116
Bauer Dental Studio ...................................Mitchell .................................SD ..................... 800-952-3334
Dental Prosthetics Lab ............................... Clarksville ............................. TN ..................... 931-647-2917
Peterman Dental Laboratory ......................Nashville ............................... TN ..................... 800-476-1670
R-Dent Dental Laboratory .......................... Bartlett .................................. TN ..................... 877-733-6848
Rogers’ Dental Laboratories ....................... Athens .................................. TN ..................... 800-278-6046
S & H Crown & Bridge Inc. ......................... Knoxville ............................... TN ..................... 888-506-1263

Wade Dental Ceramics ...............................Maryville ............................... TN ..................... 865-982-4324
Affordable Cosmetic Laboratories .............. Arlington ............................... TX ..................... 817-792-3806
Crystal Dental Ceramics ............................. Richardson ............................ TX ..................... 972-680-1660
Dental Dynamics Laboratory Inc. ................ Arlington ............................... TX ..................... 817-792-3000
MDA Studio, Inc. ........................................ Corpus Christi ....................... TX ..................... 888-544-3307
Oral Designs Dental Laboratory, Inc. ** ...... San Antonio ........................... TX ..................... 800-292-5516
PCB Dental Lab .......................................... Richardson ............................ TX ..................... 972-671-3894
Stern Empire Dental Laboratory ................. Houston ................................ TX ..................... 800-229-0214
Stern Reed Associates Dental Laboratory ... Addison ................................. TX ..................... 800-888-8341
Stern Tyler Dental Laboratory..................... Tyler...................................... TX ..................... 800-926-1318
Arrowhead Dental Laboratory ..................... Sandy .................................... UT ..................... 800-800-7200
Crown Laboratories Inc. ............................. Sandy .................................... UT ..................... 800-574-1911
Crystarr Dental Design ............................... Salt Lake City ........................ UT ..................... 800-343-2488
Epic Dental Studios ** ................................ American Fork ....................... UT ..................... 801-756-1117
Evolution Dental Studio ..............................Draper ................................... UT ..................... 801-432-7446
Precision Milling Center .............................West Valley ........................... UT ..................... 877-810-6210
Treasure Dental Studio .............................. Salt Lake City ........................ UT ..................... 800-358-6444
Via Digital Solutions ** ............................... Sandy .................................... UT ..................... 888-484-6842
Art Dental Lab ............................................ Chantilly ................................ VA ..................... 888-645-7541
NexTek Dental Studios ...............................Manassas .............................. VA ..................... 800-678-7354
P & R Dental Lab Inc. ................................. Alexandria ............................. VA ..................... 703-916-8866
The Point Dental Studio, LLC ......................West Point ............................. VA ..................... 804-337-5477
McElvain Dental Laboratory ....................... Colville ..................................WA .................... 509-684-8620
Pacifi c Dental Arts Inc. ...............................Olympia .................................WA .................... 877-438-1882
Ziemek Aesthetic Dental Lab ** ..................Olympia .................................WA .................... 866-943-6357
Haag Dental Laboratory ............................. Kenosha ................................ WI ..................... 262-694-4732
Saber Dental Studio ...................................Waukesha ............................. WI ..................... 800-365-3210
Midtown Dental Laboratory ........................ Charleston .............................WV .................... 800-992-3368 

INTERNATIONAL SERVICING THE U.S. 
Smith-Sterling Dental Laboratories** ........ Cartago ...........................Costa Rica ...............800-479-5203
EPS Dental Studio ...................................... Cuernavaca, MO .................Mexico ................. 347-246-5203
Pacifi c Edge Dental Laboratories** ............ Baja California................... Mexico ..................800-889-9323

CANADA 
Core 3D Centres, LLP ................................. Calgary .......................... AB, Canada .............. 877-308-7717
Highland Dental Laboratory ........................ Calgary .......................... AB, Canada .............. 800-504-3199
Protec Dental Laboratories Ltd.** ............... Vancouver ...................... BC, Canada .............. 800-663-5488
Impact Dental Laboratory ...........................Ottawa ........................... ON, Canada .............. 800-668-4691
Smile Designs ............................................ Guelph ........................... ON, Canada .............. 519-836-1100
Carlton Dental Labs ................................... Prince Albert .................. SK, Canada .............. 800-667-5525

**Also a Prismatik Clinical Zirconia™ Milling Center.

LABORATORY CITY  STATE PHONE LABORATORY CITY  STATE PHONE
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Take the VIDAR Dental Film Digitizer Challenge 
yourself. Because seeing is believing, especially 

when converting analog x-rays to digital fi les. Bring 
an example of your worst fi lm to Booth #2711 at 
ADA and let us digitize it in seconds. See the incred-
ible image quality and the amazing speed of the 
digitizing process for yourself. Benefi t from seamless 
integration into patient records.

3D SYSTEMS
800-471-7226

http://www.vidar.com/dental
Booth #2711
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Online faculty development programming de-
signed for today’s allied health educator. Register 

for the Institute for Allied Health Educators (IAHE): An 
American Dental Education Association (ADEA) and 
Academy for Academic Leadership (AAL) collabora-
tion, with exclusive sponsorship provided by Colgate. 
Learn best practice techniques for classroom and 
clinical teaching, strategies for career advancement, 
and how to develop as an academic leader. 

AMERICAN DENTAL EDUCATION ASSOCIATION
202-289-7201

www.academicleaders.org/IAHE
Booth #5744, C10N, C12N, C13N, 5384
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Following 10 years of clinical success with GC 
FujiCEM, this next generation resin modifi ed 

glass ionomer luting cement powered by F2 Flex 
Fuse Technology, rewards you with the same superb 
setting properties, maximum fl uoride release, ideal 
consistency and unmatched fi lm thickness expected 
from one of the worldwide leading glass ionomer 
cements.

GC AMERICA
800-323-7063

www.gcamerica.com
Booth #2002
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The HealthFirst SM-Series Basic Emergency 
Medical Kit is designed for the general dental 

practice that wants to be compliant and prepared 
for medical emergencies. The contents meet today’s 
standard-of-care, are compliant with many state 
regulations and consistent with recommendations 
from the ADA, JADA and the HealthFirst Independent 
Medical Advisory Board.

HEALTHFIRST
800-331-1984

www.healthfi rst.com
Booth #1118
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3M ESPE’s MDI mini dental implants are indicated 
for long-term full and partial denture stabilization 

and long-term fi xation of bridges. They immediately 
stabilize loose dentures using a 90-minute patented 
protocol, often completed without a fl ap and fre-
quently using the patient’s existing denture.

3M ESPE
800-634-2249

www.3MESPE.com/Implants
Booth #5644, C7N
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DentalXChange is the leader in EDI solutions for 
the dental industry! With Electronic Claims, 

Real-Time Eligibility, Merchant Services and Patient 
Statement Services, DentalXchange has the exper-
tise to help your practice with its EDI needs. 
DentistUSA is the online community designed to 
connect dentists with more patients, helping your 
practice grow! 

 DENTALXCHANGE, EDI HEALTH GROUP INC.
877-932-2567

DentalXChange.com
Booth #5409, 5510
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This restorative-based solution includes every-
thing needed to restore a missing tooth: Inclusive 

Tapered Implant, surgical drills, custom healing and 
temporary abutments, BioTemps crown and the fi nal 
custom abutment and either a BruxZir or IPS e.max 
crown. The custom components create ideal tissue 
contours at implant placement, resulting in a predict-
able restorative outcome.

GLIDEWELL LABORATORIES
888-974-5368

www.inclusivedental.com
Booth #1002, 1222
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The comprehensive 3-in-1 design of the ORTHO-
PANTOMOGRAPH OP300 platform combines 

an advanced panoramic imaging system with either 
cephalometric or cone beam 3D or a combination of 
both, giving you a truly adaptable platform. In addi-
tion, the system can be upgraded in the fi eld after 
the initial purchase ensuring you a platform that can 
grow with you over time.

INSTRUMENTARIUM/SOREDEX/PALODEX
414-747-1030

www.instrumentariumdental.com/usa/
Booth #1802
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LOOK FOR THESE DENTAL PRODUCTS AT ANNUAL SESSION

INNOVATIONS
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Award-winning Isolite Systems dental isolation 
technology enhances patient safety. Both the 

Isolite, with brilliant intra-oral illumination, and the 
non-illuminated, Isodry, isolate two quadrants simul-
taneously with gentle bite block, tongue and cheek 
retraction, continuous hands-free suctioning, and 
protection for the airway.

ISOLITE SYSTEMS
800-560-6066

www.isolitesystems.com
Booth #708
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Guru Case Presentation and Education Software; 
The most effective way to grow your prac-

tice is for patients to say “YES” more often. Guru 
is specifi cally designed to inform and persuade by 
improving patient understanding. Fast, affordable and 
easy to use, no other software has Guru’s family of 
happy, profi table dentists. Call us 1-888-331-4878. 
Located in the Pride Institute Tech Expo.

REALITY ENGINEERING/GURU
888-331-4878
www.GURU.com

Booth #2226
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Schick 33 from Sirona is the latest addition to the 
industry-leading Schick Elite platform. Offer-

ing intraoral radiography’s highest resolution images 
and powerful supporting software for unparalleled 
diagnostic capability, Schick 33 is available in multiple 
sizes to fi t patients of all ages and features unique in-
terchangeable cable technology. Come by our booth 
and ask for our special offers!

SCHICK TECHNOLOGIES
718-482-2010

www.SchickbySirona.com
Booth #602, 716

i
a
d
s
t
a

NuSmile Pediatric Crowns introduces NuSmile 
ZR – the pediatric crown that looks like the real 

thing. NuSmile ZR is the fi rst zirconia ceramic pediat-
ric crown that satisfi es both concerned parents and 
demanding clinicians. Come by the booth and watch 
ZR’s video and request a free sample.

NUSMILE PEDIATRIC CROWNS
800-346-5133

www.nusmilecrowns.com/zr
Booth #5014
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W ith optimal fl owability utilizing 100% spheri-
cally fi lled composition, Estelite Flow Quick and 

High Flow is the ideal solution for a wide variety of 
cases including direct anterior and posterior restora-
tions, shallow tunnel preps, cavity lining, blocking 
undercuts, and the repair of porcelain or composite. 
The new unit-dose dispensing system is uniquely 
comfortable, quick and easy to load, and offers iso-
lated lining to targeted areas. Versatility and strength 
at its fi nest, Estelite Flow Quick and High Flow has 
you covered.

TOKUYAMA
877-378-3548

www.tokuyama-us.com
Booth #6462
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INNOVATIONS
LOOK FOR THESE DENTAL PRODUCTS AT ANNUAL SESSION

World Marketplace Hours:
Thursday, Oct. 18 .............9:30 a.m.-5:30 p.m.
Friday, Oct. 19 ...................9:30 a.m.-5:30 p.m.
Saturday, Oct. 20 .............. 9:30 a.m.-5:30 p.m.
Exhibit Hall Closing Reception .............. 4-5:30 p.m.

Location:
Moscone Center, San Francisco, California

Find solutions for your business and 
the latest dental products and services.

E X H I B I T I O N

         Explore thes
e 

new products 
and solutio

ns

  at the A
DA World Marketplace

!
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opportunities to audiences beyond the 
ADA’s annual EBD Champions Confer-
ence. What is your assessment of how the 
ADA needs to proceed in further bringing 
attention to EBD and the related resourc-
es that the ADA offers?

Dr. Faiella: I think people are excited 
by the notion that evidence-based dentistry 
provides a scientifi c basis for what we do, 
rather than relying solely on an anecdotal his-
tory. That said, what we are learning when 
we carefully evaluate the existing literature is 
that many anecdotal reports predominate in 
the search results. Different topics have dif-
ferent levels of information in the literature, 
so this becomes a challenge. Clearly, EBD 
helps us understand what needs to be done 
for future research so we can have the ap-
propriate evidence as a translational basis for 
making decisions about treatment and provi-
sion of care. It will be an integral part of our 
future both in medicine and dentistry, but 
it is shining a glaring light on our research 
needs and research agenda to assure a rigor-
ous scientifi c basis for clinical decisions. 

I spoke at one of the EBD workshops and 
was impressed by the enthusiasm of the at-
tendees, and with good reason. Once you 
are engaged in it, you realize the power of 
the process. We will do as much as we can to 
make sure all of our members have the op-
portunity to understand how important it is, 
not only for the present but also for the fu-
ture of our profession. 

ADA News: In the past 10 years, eight 
new dental schools have opened and two 
more are in the works. Most are private insti-
tutions. The schools vary in philosophy and 
approach. What should members know about 
this expansion of dental education? How are 
competency and licensure issues addressed 
with respect to newly graduated dentists?

Dr. Faiella: The Commission on Dental 
Accreditation writes standards for accredi-
tation of dental schools and their curricula. 
That is an important role CODA plays as au-
thorized by the U.S. Department of Educa-
tion through a process that involves intense 
scrutiny of CODA activities. We support that 
role because we feel committed as an Associa-
tion to the best educational process possible. 
Even so, the delivery of education is some-
thing that should always be evolving. While 
most of the new schools are private, I don’t 
think the new school models will escape 
the economic pressures that the traditional 
schools have faced. 

Here is the meaningful question: Who is 
ultimately responsible for the competency of 
the graduate? The accreditation community? 
The dental schools? Or the examining com-
munity? I would suggest all three play a very 
critical role in developing and assessing com-
petencies. CODA, in developing the accredi-
tation standards, doesn’t set the bar, it sets 
the fl oor. You have to meet the standard—
but you can certainly go beyond that.

How much beyond is really left to each 
school. If a model is based on community 
delivery of services, is that sustainable? There 
are some dental school models that have had 
success with that, but that approach may 
not necessarily fi nd success in every commu-
nity. How the community accepts those new 
school models is yet to be determined. 

Time will tell how this trend impacts the 
profession from a provider distribution base. 
It’s hard to predict because, as we have seen 

in the past, there are periodic expansions and 
contractions of educational institutions. I sus-
pect we will probably see a similar pendulum 
swing in the future. That is yet to be deter-
mined as we continue our efforts to under-
stand the impact of the new school models. 

ADA News: You participated this sum-
mer in the Multicultural Oral Health Sum-
mit, held in July, which marked the fi rst joint 
annual session between the Hispanic Dental 
Association, National Dental Association and 
Society of American Indian Dentists. Have 
you seen any changes in the ADA’s rela-
tionship with dentists who represent diverse 
groups over the past 10 years? 

Dr. Faiella: The Multicultural Summit 
was very exciting. The relationship among 
the diversity groups has been growing posi-
tively over the past several years and this year 
for fi rst time, NDA, HDA, SAID and the 
ADA had a chance for members from each of 
their respective boards to participate in a joint 
leadership education program in connection 
with the summit. It was an opportunity to 
share ideas regarding where we are headed 
collectively in the future, and to recognize 
our common goals and concerns about the 
oral health of the nation. Working together is 
the key to progress. The more understanding 
we have about each other, the more we can 
share, and the better it will be for the profes-
sion and the patients we serve. This was a re-
ally important, landmark meeting.

ADA News: Can you talk about what 
the ADA is doing to be relevant to specifi c 
groups in which there are opportunities for 
membership growth? These groups include 
women dentists, dentists who were inter-
nationally trained and racially/ethnically 
diverse dentists. Have you seen any impact 
from the Membership Program for Growth 
(which is the tripartite marketing collabora-
tive approach that provides constituent and 
component societies with marketing exper-
tise and customized resources) or know of 
other efforts?

Dr. Faiella: Absolutely there has been 
an impact. Obviously, our population is ever 
more diverse, and our profession is evolving 
to express that diversity as a refl ection of so-
ciety. I think the Council on Membership is 
focusing on certain very important groups 
for engagement. Women dentists, dentists of 
diverse backgrounds, non-U.S.-trained den-
tists living and practicing in the U.S., and 
the urban components are where we are see-
ing the greatest opportunity for membership 
growth. The council is working very hard for 
outreach to these groups. 

ADA News: Do you think most mem-
bers understand or are concerned about the 
need to seek new members? Why does the 
ADA exist?

Dr. Faiella: I believe this comes down 
to being part of a profession. Going to dental 
school is a huge commitment, and I believe 
with it comes the opportunity to live and 
practice a profession to the fullest. That in-
cludes becoming directly involved with the 
group that represents all dentists and their 
efforts to improve the oral health of our pa-
tients. The Association works continuously 
to help society understand the importance of 
oral health. The ADA is not a trade group. It 
is a professional association with a goal of im-
proving oral health measures and doing so in 
appropriate ways, allowing the dentist to ex-
ercise his or her clinical judgment. Entities or 
agencies with legislative, regulatory or other 
authority may act in ways that may limit the 
individual dentist’s ability to deliver that care. 

The ADA is the voice that speaks on behalf of 
the profession and works to protect it from 
undue interference in the doctor-patient rela-
tionship. That’s the message about member-
ship. It’s not about growing for the sake of 
growth, or increasing revenue for revenue’s 
sake; it’s about having the people in the pro-
fession doing the good work the Association 
has been doing for 150 years.

The work is never completed in advocacy. 
We know that advocacy is the No. 1 reason 
members cite for being a member of the As-
sociation. Our Washington Offi ce is working 
very hard in a diffi cult political environment, 
particularly with an election coming. They 
have been successful in achieving many of our 
goals, but other goals are a little more elusive 
in this environment. We support them fully 
and appreciate all our members engaging 
their legislators at not only the state level but 
also the federal level to advance oral health 
initiatives which safeguard the profession and 
the public’s health. Our governmental affairs 
efforts include the Council on Government 
Affairs, the Department of State Government 
Affairs, the State Public Affairs program and 
the Council on Access, Prevention and Inter-
professional Relations, which have provided 
some states with support they could never 
garner on their own. 

ADA News: The Association has been 
going through an extensive fi nancial review 
the past few years, facing many of the same 
challenges all businesses have during the re-
cession. The 2013 budget proposal the Board 
is advancing to the House during Annual 
Session Oct. 19-23 calls for a dues increase of 
$30 and a special assessment of $50 in 2013 
and 2014 to establish a capital improvement 
fund to cover deferred maintenance and im-
provements on the ADA buildings in Chi-
cago and Washington. How do you see 2013 
unfolding from a fi nancial perspective?

Dr. Faiella: The Board’s budget pro-
posal is designed to align with the four major 
goals of the ADA Strategic Plan, with par-
ticular emphasis in 2013 on the fi rst goal, to 
help dentists succeed in their careers and the 
fourth goal, to ensure the ADA is a fi nancially 
stable organization.

Projected 2013 revenue is $118.6 million. 
Pretax operating expenses are projected at 
$120.2 million. Specifi cs about the plan are 
in Board Report 2 to the 2012 House of Del-
egates, which is posted on ADA.org. 

I can’t emphasize enough how critical it is 
for us to align our appropriations with our 
strategic and operational initiatives. Our stra-
tegic plan drives what we do as an Associa-
tion. 

The decision to request a dues increase and 
establish a capital fund was made after ex-
tensive deliberations and a thorough review 
of Association fi nances. Last year, we over-
hauled the ADA employee pensions to bring 
them into alignment with current practice 
and economic conditions. For 2013, it is the 
fi rst time that we have used universal assess-
ment criteria to give us some basis to evaluate 
programs for return on investment, return on 
objective, alignment with the Strategic Plan 
and mandates from the House of Delegates. 
Those criteria will continue to evolve as we 
continue to inform the new budget process 
and make appropriate decisions as fi duciaries.

ADA News: The Commission on Dental 
Accreditation voted to develop standards for 
dental therapy programs in 2011. There has 
been some comment on this from the House. 
Will CODA continue to move forward with 
this plan? What do members need to know 
about this issue, both from an accreditation 
viewpoint and a legislative one?

Dr. Faiella: Right now, CODA is au-
thorized by the U.S. Department of Edu-
cation to write standards for dental educa-
tion and allied dental education programs in 
the United States. The House of Delegates 
has made it very clear to CODA that it has 
concerns with some of the criteria regarding 
these programs. There are fi ve criteria, which 
include economic viability and whether there 
is a market need for that model. CODA 
agrees that it needs to answer the questions 
on those two criteria specifi cally. CODA is 
going to continue its work in developing 
those standards, but those standards will 
not be promulgated until the issues relating 

Dr. Faiella
Continued from Page 16

Periodontist: Dr. Faiella has two offi ces for his periodontology practice, one in Osterville on Cape Cod, and 
a second in Duxbury, Mass. He is past president of the Massachusetts Dental Society and will become the 
149th president of the ADA this month.

See DR. FAIELLA, Page 23
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to those criteria are resolved. Legislatively, 
there are activities across the country and 
the models that are being proposed vary. 
In September, the Washington State Dental 
Association’s delegates agreed to support a 
very specifi c type of model in response to the 
direction of the Washington state legislature 
on this issue. 

The groups that are focused exclusively 
on a specifi c workforce model are, I believe, 
concentrating too much on trying to be in-
novative and are not really looking at the 
potential to change disease rates in a popula-
tion. We know that the access issue and, more 
importantly, the delivery of care issue are 
much more broadly defi ned. It’s a combina-
tion of factors, including cultural, language, 
geography, oral health literacy, funding and 
to a limited degree, workforce distribution. 
I don’t think we’ve fully explored using the 
current workforce to our advantage. We are 
working to move the discussion away from a 
very narrowly focused discussion on a single 
solution.

ADA News: The Association instituted 
a study this year of its governance structure. 
What is the outcome?

Dr. Faiella: The outcome will be deter-
mined at the House. A fi rm recognized for its 
expertise in this area gathered data and input 
from all levels of the Association. Its report, 
along with the Board’s recommendations, has 
been shared with delegates (and is posted on 
ADA.org under 2012 Board Reports & Res-
olutions). We have seen signifi cant dialogue 
in the states already, and several amendments 
and resolutions are being put forward in ad-
dition to those suggested by the Board. The 
point of the effort is to make the Association 
a more effective organization, utilizing best 
practices while at the same time keeping the 
governance relevant and ensuring meaningful 
representation of our members in the devel-
opment of ADA policy. ■

—jakushj@ada.org
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WIPE AND GO!

Nano-filled, quick setting, strong  
temporary crown & bridge material

with “Wipe & Go” Technology

TAKE 3

1.  Fast and Economical
  - No more polishing - just wipe with alcohol for a brilliant gloss

 - Only 45 sec intra-oral setting time 
 -  Small mixing tips and no more “bleeding” before changing 

mixing tips yields at least 20 more units per cartridge

2. Durable
 - High fracture resistance and compressive strength 
 - Suited for long span bridges and long term provisionals 

3. Aesthetic
 - Natural gloss and tooth like fluorescence 
 - Color stable for long term use 
 - Available in eight VITA matching shades

Structur 3

No more time-consuming 
polishing of your provisionals

Ask your Patterson  
or Henry Schein Rep  
for the 2+1  

INTRODUCTORY 

OFFER
The poster includes recommendations 

on basic brushing and fl ossing, and the use 
of an ADA-accepted mouthrinse “when 
brushing and fl ossing are not enough to 
keep your gums healthy.” It also urges pa-
tients to look for products bearing the ADA 
Seal of Acceptance.

Members who wish to order an extra copy 
of the poster should email ADAPOSTER@
Encompasselements.com. ■

Poster
Continued from Page 1
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Summaries of ADA News stories published onlineQuickTakes
Dr. Chadwick named ECU dean

T he East Carolina University in 
Greenville, N.C., has named Dr. 

Greg Chadwick, a past ADA presi-
dent, as dean of its School of Dental 
Medicine. 

Dr. Chadwick served as ECU’s interim 
dean for the past year. School offi cials 
announced his appointment Sept. 21. 

“I’m extremely pleased and honored 

with the appointment 
and the opportunity 
to work with our great 
faculty, staff and stu-
dents,” said Dr. Chad-
wick, ADA president 
in 2001-02. 

To read the full 
story, go to ADA.org/
news/7626.aspx. ■

ADA supports sugary beverage study

T he ADA thanked U.S. senators 
calling for a surgeon general’s 

study of sugary beverage impact on 
public health and applauded New 
York City’s mayor “for shining a spot-
light” on the issue.

“Dentists and other oral health pro-
fessionals are concerned about the 
record numbers of sugar-sweetened 

beverages (a.k.a. ‘soft drinks’ and/or 
soda pop) being consumed by Amer-
ica’s youth,” the ADA said in letters 
thanking Sens. Richard Blumenthal, 
D-Conn., Frank Lautenberg, D-N.J., 
and Ron Wyden, D-Ore., for their 
Sept. 12 request.

Read more at ADA.org/news/7576.
aspx. ■

Dr. Chadwick
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New Dr ȳz™ is terrifi c for use alone or in conjunction with retraction cord 
and compression caps. Dr ȳz stops gingival bleeding and seepage from 
gingival crevicular fl uid that may interfere with impression taking. Dr ȳz 
is not only fast-acting, but it’s also just a fraction of the cost of all other 
retraction materials on the market!

The light green color of Drȳz contrasts nicely with gingiva, blood and 
tooth structure, making it easy to detect where the material has been 
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no residue to interfere with impressions or seating of restorations. 
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dry and make your impression! 
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Gingival Hemostatic            Retraction Paste

• Stops gingival bleeding and seepage that may interfere with impression taking  • Fast-acting
• Great for tissue management when seating restorations, placing rubber dams, bleaching teeth and restoring subgingival cavities

• Light green color makes the material easy to detect   • Fraction of the cost of all other retraction materials (See below)
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Promote ADA’s MouthHealthy.org to Patients

Direct your patients to MouthHealthy.org for credible 
oral health information — available in English and Spanish.

Patients Can Find:

•  Oral health concerns by life stages 
from pregnancy through seniors 

• A-Z topics with videos

•  Dental symptom information with 
photos

•  ADA Seal of Acceptance products 

•  Tips and activities to make oral health 
care fun for kids

MouthHealthy.org 
has information patients 
need to take better care 
of their oral health.

Pregnancy Preteens and Teens Adults Under 40 Adults 40-60 Adults Over 60Babies and Kids
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ADA® Find-a-Dentist TM Profile

Dr. Jane A. Dentist

Office Hours
Monday 8:30 a.m.-5 p.m.
Tuesday 8:30 a.m.-5 p.m.
Wednesday 8:30 a.m.-5 p.m.
Thursday 8:30 a.m.-5 p.m.
Friday 8:30 a.m.-5 p.m.
Saturday closed
Sunday closed

Jane A. Dentist, DDS is a graduate of Dentist University School of 
Medicine. She enjoys working with people of all ages and always 
welcomes new patients to her practice.

Education
Dentist University School of Medicine
Years in Practice
8 years

Language Spoken
English and Spanish

Insurance Accepted
Yes

Payment Type Accepted
We accept MasterCard, Visa, American Express. Financing 
available; contact us for details.

Even if it is listed above, patients and prospective patients should always verify that their 
preferred form of payment is accepted by the dental practice at the time of treatment.

ADA Membership

Type of Practice
General Practice

Nutrition

Dental Care Concerns

A-Z Topics

ADA Seal Products

Office Location
211 East Chicago Ave.
Chicago, IL 60611-2678

My Dental Practice
312.440.2500
www.jane-dentist.com

About the ADA     Contact Us     Terms of Use     Privacy Policy     Advertise     Media Inquiries     Glossary Copyright © 2012 American Dental Association. Reproduction or republication strictly prohibited without prior written permission.

ADA® Find-a-Dentist™ on MouthHealthy.org
ADA Find-a-Dentist tops the list in organic searches to find a 
dentist — giving members significant exposure on the web. The 
ADA Find-a-Dentist profile page, which is a free member-only 
benefit for active licensed dentists, features members’ credentials 
and contact information, including social media.

Visit ADA.org/memberprofile to update your profile for 
ADA Find-a-Dentist. Not an ADA member? Visit ADA.org/join and 
become a member to take advantage of this incredible benefit.
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